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CANNED WEEK 


Stock your Pantry: 


ANNED FOODS 
WEEK benefits all 
( the industry. Each in- CANNED 
Akh dividual benefits more 
\ as he puts more into FOODS 
making the Week a WEEK 


success. 


It isa job for all hands. 
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A; Count on us for full co- 
operation, particularly NOVEMBER 
in that fundamental 10th-20th 


requirement of packing 
quality canned foods. 
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MANUFACTURERS OF 


TIN CANS. 
. CAPACITY 600 MILLION CANS PER YEAR 
MAIN OFFICE 


BALTIMORE MD. 


SE CLARKSBURG, WY 
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Salem 


Ayars Machine Company, 


CORN SHAKER 


BLACK DISCOLORATION IN CORN 


Mr. Corn Canner—If you are troubled 
with Black Discoloration in your corn, 
hereis a remedy—use our Corn Shaker. 
This thorougly mixes the contents of 
the can and the Black disappears. 


Shaking also gives the corn a rich, 
creamy appearance. 


Salem 


Canned Foods Week, Nov. 10th to 20th 
Your co-operation is necessary 
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CANNED FOODS WEEK 
November 10th -- 20th 


Promote the Canning Industry and its many 
allied interests by emphasizing to consumers 
the extraordinary value of all products in tin. 


SOUTHERN CAN COMPANY 


GIBBS INDUSTRIAL BUILDING 
3500 East Biddle Street, BALTIMORE, MARYLAND 


New York Office: 17 Battery Place. 


For a 


BETTER PACK PEAS 
At A Greater Profit 


USE 


HAMACHEK 


“IDEAL”? VINERS and VINER FEEDERS 


Frank Hamachek Machine Company 


| Kewaunee, Wisconsin 
Established 1880 


Manufacturers of Ideal Viners, Feeders, Ensilage Distributors and Chain Adjusters 
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HIGHEST GRADE OF WORKMANSHIP LOWEST POSSIBLE PRICES PROMPT SERVICE 


CALVERT LITHOGRAPHING Co. 


ADVERTISING MATERIAL. 


CHICAGO. ILL. DETROIT, MICH. OMAHA, NEB. 


GY GY GV GV 


ESTABLISHED 1863 


“THE MODEL SHOP” 


DESIGNERS AND MANVFACTVRERS 


LABELS, CARTONS AND 


AG 
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What Will You Need | 


to pack your share of the heavy pack of 1927? Of course, you know now. But do you know that 
price right now is on the bottom ? That later the same machine will cost you more? _It’s true. 
Then why not take advantage of the fact. 

Let us send you our catalogue and quote you on a MONITOR ? It will pay you. 


Canadian Plant 
HUNTLEY MFG. CO. Ltd. 
Tillsonburg, Ont. 


YOUR SALES WILL BE BENEFITED 


°S Se Som. _K. Robins & Co. Inc., Balto., Md. 


HUNTLEY MFG. CO. Mt Co. 


P. O. Drawer 25 SILVER CREEK, N. Y. Brown Boggs Ltd., Hamilton, Ont. 
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PEA GRADERS 


Manufectured and Sold by 


Sinclair-Scott Company 
Baltimore, Maryland. 


Makers of Nested Pea Graders, Colossus Pea Graders, and Other Canning Machinery. 


Boost Canned Foods Week. 


ROGERS BROS. SEED CO. 


Breeders & Growers 
Canners, Varieties 
Peas - Beans - Corn 

CHICAGO, ILL. 


E $s enti al s Reg. Trade Mark F ound 
Foundation Stocks in 
for Critical Selections 
Intense Breeding 
Good Seed Expert Supervision R O G E R S 


6 
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Blood Tell 
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the Canned Food Packers of the United 
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EA CANNERS, ATTENTION—What will it be in 
1927: suicide or success? The approach of the 
annual Convention of the Wisconsin Canners As- 

sociation, which though under a new name is none the 
less essentially a convention of pea canners, focuses at- 
tention upon this important item of canned foods, and 
the present demoralization of the canned pea market 
compels serious consideration of some remedial meas- 
ures. This is not the time for mere platitudes nor a 
continuation of “hoping for the best.” Real, deter- 
mined, drastic action is called for on the part of every 
canner who packs peas, whether he be in Wisconsin, 
New York State or anywhere else. It makes no differ- 
ence whether his peas have always been bought and 
that he may have had no trouble finding a market for 
his products. Every pea canner, we repeat, must take 
this consideration to heart and act in unison with his 
fellow pea canners, or the trouble must, inevitably, be 
visited upon even those who may have been fortunate 
enough, up to this time, to get rid of their packs at a 
profit. No man can walk between the drops in this 
deluge and expect to escape without a wetting. The 
trouble is real and it is lasting, and a cure must be 
devised, and every man in that business must take his 
dose or the cure will not be effective. There are those 
who consider the trouble so serious that there should 
es quarantine declared against any pea canning in 
7. 

All of our readers who have followed us over a 
number of years know that we have always strenuously 
opposed any suggestion looking towards a reduction in 
the output of any item of canned foods. The idea of a 
curtailment in the production of foods is abhorent to 
us, because it is in the nature of blasphemy, or at least 
it is unethical. For one does not have to look far, not 
even beyond the confines of our own country, to find 
many places and numerous people suffering for the 
want of food. If we go outside of our own blessed land 
we find starvation and want on all sides. In the face of 
such conditions it is a crime against humanity to de- 
stroy foods, and especially if they are destroyed for the 
sake of keeping the price up—for monetary gains. Shy- 
lock, in his demand for his pound of fiesh, was not more 
bloodthirsty than the money seekers who would de- 
stroy foods. That is the humanitarian manner of look- 
ing at this, but unfortunately that is not the creed of 


ing price. 


the money-hungry world today, and so we find even our 
Government advocating repressive measures, in the 
face of dire want, to keep the products at a profit pay- 
It is a new thing, born of the money-mad 
days since the war, and would have been cried down in 
scorn before that time. And it is an affront to the 
vaunted sagacity of our great business institutions, be- 
cause it denotes a fatal weakness in our marketing and 
distributive systems. For you have the picture of a 
heavy surplus here, and on the other hand a horde of 
hungry mouths begging for that very surplus. A prop- 
erly functioning organization would divert that sur- 
plus into the hands of those in want and the scale would 
be kept evenly balanced. 

Is that not exactly the condition in the pea canning 
business today? There have not been too many peas 
canned, but there has been too poor distribution, and no 
effort to widen the market for them. 

As we sat down to put into type our thoughts 
along this line there was handed us the letter from Mr. 
Gordon Corbaley, published on another page, and we 
urge every pea canner, and every other canner as well, 
to read that letter carefully and digest it thoroughly. 
Here you get away from the writer’s individual opinion, 
and have the benefit of another’s view along the same 
line, and you will not be able to say him nay. 

But because the pea canners are so absolutely help- 
less in this matter of proper distribution, and because 
there is scant hope of making them help themselves, we 
are forced to desert our fixed conviction regarding the 
reduction of output, and compelled to advocate that 
very crime. If the pea canners of the country do not 
take this matter up seriously, and individually cut 
down their acreage of peas in 1927 to not over 25 per 
cent of their usual acreage, they will find that they 
have committed business suicide. As the business is 
now conducted there can be no other outcome, for the 
buying public in the wholesale lines is disgusted with 
the pea canner. No doubt these distributors have not 
done all they could have done to enlarge the distribu- 
tion of canned peas, but that is not their business. It 
is the business of the producer to make a market for 
his products, and to cut his production to the size of 
his market. Otherwise he is a fool, and would be con- 
sidered so by business men generally. It is an economic 
crime for any man to preduce a thing and simply dump 
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it upon the market, like a lone orphan, to find its way 
in the world the best it can. But that is what, in a 
large way, the canners generally do. ; 

And as regards canned peas, the market is grow- 
ing resentful of this sort of behavior. Read what the 
Modern Merchant and Grocery World said in its most 
recent issue: 


THE IRRESPONSIBILITY OF THE PACKERS 

The condition of the 1926 pea pack shows how the packers 
delude the grocery trade in order to put something over. Last 
year, 1925, more peas were packed than the normal trade could 
consume in a year and a half. This was on top of a big carry- 
over from the year before! Peas were in bad shape. The 1926 
packing season approached, but the canners gave it out that in 
order to thin out the congestion they didn’t expect to pack any- 
where near as many peas as they had been packing. Naturally 
this was the common sense thing to do, because only that would 
allow the surplus stock to be cleaned out. On the strength of 
this representation they sold some goods. 

When the figures came out it appears that the pack of 1926 
was almost as great as the greatly excessive pack of 1925. The 
packers hadn’t done what they should have done or what they 
said they would do. They simply recreated the same old un- 
profitable congestion all over again. I wonder how they came 
to do it. I think I know—at least this is the way it usually hap- 
pens. Each packer said to himself: “These other guys are all 
going to cut their packs down and if they do that it will mean a 
scarcity. I won’t cut mine down, and Til not only get the high 
price, but I’ll have the goods to sell.” And so saying, and wink- 
ing to themselves, they set about taking advantage of the situa- 
tion and double-crossing their competitors. They packed as 
usual. It was a case of when double-crossers get together—now 
the back of the market threatens to break again with the big 
new pack, added to the balance of the old. And prices will, of 
course, be weak the whole season. 

All of which seems to add to the proof already existing, 
that the average packer of canned foods is the most irrespon- 
sible producer in the world, not excluding the farmer. 


That is largely read by the wholesale grocers, the 
chain stores and the retailers, and it is not nice reading. 
Ordinarily we delight in refuting such attacks upon 
this industry, but what can we say here? 


And if we cannot answer today, what will we be 
able to say at the end of the 1927 pea canning season, 
if the same mistake is repeated? 


The Milwaukee Convention of 1926 is about the 
most important session that body of usually good busi- 
ness men ever held, for the world is waiting for your 
decision. It will not pay much attention to resolutions 
indorsing a heavy cut in the pea acreage of 1926, be- 
cause it knows full well if such a resolution is passed 
there will be many go out from the meeting and, look- 
ing up the supply men, place orders for more seed and 
added machinery to increase their output in 1927. It 
has been done so often that it has become a standing 
joke, but it is no joke in its consequences. 

_ What to do, then? The seriousness of the situa- 
tion ought to sink into the consciousness of every indi- 
vidual canner in the business, and if it does his common 
sense should tell him to go very tightly in peas this 
coming season, no matter what any or all others may 
do. The keen business man will see good judgment in 
not packing peas at all in 1927, and will not be blinded 
by the old bogy of losing his customers. He can turn 
buyer of the surplus at less than he could pack, and his 
buyers will thank him for helping out the situation. 
The trouble in Wisconsin is that a lot of canners have 
queer ideas about their costs, and many think that at 
the prices others say are below cost they are making a 
good profit. That tribe of slick operators who think 
they can produce goods at about half what it costs oth- 
ers to produce the same goods is not confined to Wis- 
consin, nor to the canners of peas. It is one of our most 
populous.and ubiquitous cliques in the canning indus- 


October 25, 1926 


try, and because that is so it makes any hope of a de- 
cided cut in the acreage, and thereby the production, a 
very uncertain thing. And yet the tomato canners did 
it this season. At least, they take credit for having 
done it, though Nature did a good share of it, and the 
relentless bankers did some more. And now that to- 
mato prices have gone to a very satisfactory point, 
most of these penitents regret their conversion and 
wish they had not been so “weak.” They do not stop 
to think that if Nature had not done what she did to 
crops, and if they had not stayed out, that the tomato 
market would today also be down in the dumps, and in- 


stead of some canners gone into bankruptcy there 
would be many. 


What the pea canners should do is to contribute to 
a fund for advertising purposes; assess themselves 
about 5c per case or 214c per dozen, and then use that 
fund to extend the consumption of canned peas, to cre- 
ate a market for canned peas. That market is right at 
their doors, as Mr. Corbaley intimates, and it can be ap- 
proached and won, and once won would remain with 
them. That is the modern way of merchandising any 
product, and the only way to build a permanent market. 
The pineapple canners, foreseeing a heavily increased 
output of pineapples, assessed themselves about 12c per 
case, spent the money in a well-handled advertising 
campaign, and have built their market to more than six 
times above its previous greatest height. And now it 
does not cost a great deal to maintain that really won- 
derful advance. The salmon canners, also realizing that 
their output had overreached their market under old 
marketing conditions, assessed themselves for an ad- 
vertising fund, and we understand the results of their 
advertising, despite many knockers and croakers, has 
been wonderfully satisfactory. And the beauty about 
such efforts is that, like an on-rolling snowball, such 
movements gain as they progress. 


The trouble is, of course, to make the average can- 
ner realize that advertising is anything else than char- 
ity towards the periodicals or the printers who do the 
work. You will merely have to ask the next canner you 
meet if advertising pays, and he will tell you that it 
does not; that no one reads advertising; and this in 


— of all the evidence that the world furnishes every 
ay. 


People do not take medicine because they like it. 
It may, and doubtless will, be a bitter dose for the pea 
canners to take this advertising plunge, but any other 
remedy suggested will prove valueless and its effects, if 
any, but transitory. The pea canners must make a 
pool to advertise canned peas; to make people every- 
where know and eat canned peas, and it costs money to 
do this, and they must put up the money. There is no. 
other way out, and you may wriggle as much as you 


please, but you will have to come back to this dire ne- 
cessity. 


There is no use talking about a cut in acreage; 
they will not doit. And they would be fools if they did. 
They did not build and equip their plants to run one 
year and lay off two. They can pack good peas and 
there is a market for them. But the pea canners must 
make that market, and it costs money to do that, and 
the way to do it is by a properly conducted, well- 
financed advertising campaign. And we preach that 
with no expectation that one penny of it will ever reach 
eur pockets for advertising, because a canner’s journal 
is not the place for canned pea advertising. 
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The Progressive Canners of today are making 
their chili sauce with the use of 


THE INDIANA CHILI SAUCE MACHINE 


With this machine you retain all the flavor, 

great portion of which is lost bythe old method. 
It also saves you 40 to 50 hand peelers, and 
furnishes high grade stock. 


THE CANNING TRADE 


Indiana Pulpers 
Indiana Kern Finishers 
Kook-More Koils 
Inspection 
Grading TABLES 

Sorting - 
Indiana No. 10 Fillers 

Copper Steam Jacketed Kettles 
Steam Crosses 

Pulp & Catsup Pumps 

Fire Pots 

Wood & Steel Tanks 
Enameled Lined Pipe 
Enameled Pails & Pans 

Steel Stools 


Indianapolis, Indiana, U. S. A. 


Anderson-Barngrover Mfg. Co. 


San Francisco, Cal. 
Coast Representatives 
S. O. Randall’s Son 
Baltimore, Mad. 
Easteon Representative 


They’re Still Taking Gold 
Out Of Placerville! 


The picturesque miner of 
another day has _ passed 
from these parts, and a far 
different type has taken 
his place. He is the fruit 
grower. 


Along the banks of the Sacramento river you will 
see high dikes, such as they juse in old Holland. 
And in the fertile valleys along either side of this 
American Nile, you will find the world’s most 
splendid pear orchards. Placerville still yields ite 
gold—in the form of luscious fruit. 


Your California fruit grower supplies the world’s 
finest pears—and he is proud of it. He will take 
no chances with his fruit. It must reach the con- 
sumer as palatable and delicious as when he pick- 
ed it from his trees. It must be properly canned. 


Perhaps that’s why he (and the other pear .grow- 
ers) insist on A-B equipment— why over 95% of 
the world’s canned pears are cooked with A-B. 


Whether you pack fruit, vegetables or meat, 
there’san A-Bfor you. Write us today we’ll 
gladly tell you about A-B’s One Man Cookroom. 


ANDERSON-BARNGROVER MFG. CO. 
Factory and General Offices: San Jose, Calif. 


Third & Dillon Sts., Baltimore, Md. 
844 Rush Street, Chicago, III. 


i 
| 
7 = 
| 
4 
i 
4 
: 
1 Ls 
| 
i 
i ae 
i 
| 
! 


10 | THE CANNING TRADE 


WE NEED SALES EFFORT. 


Consumption of Canned Foods Is by Pure Brute 
Strength, Says Writer. 


A Lesson to Pea Canners. 
L OTS of good things come out of the West, but few 


of them better than the following letter from 

Gordon C. Corbaley, of the Meinrath-Corbaley 
Co., Seattle, Wash. Here is a beautifully clear exposi- 
tion of the underlying weakness of the canned foods 
business that every man in the business should read 
carefully and digest thoroughly. Especially should the 
pea canners of the country see a way out in this, for in 
fact it is the only way. In time the whole industry will 
be driven to take this action, and we use the word 
“driven” advisedly, because they will do it only when 
compelled. Pea canners are now in that exact position, 
and the canners of other products will soon be there. 


The letter, addressed to the Editor, reads: 


Seattle, U. S. A., October 14, 1926. 
Mr. Arthur I. Judge, 


The Canning Trade. 
Dear Mr. Judge: 


With all due respect to the clean-cut, capable editorial pol- 
icy that makes “The Canning Trade” so valuable as a publica- 
tucn, the writer wants to take issue with your declaration in the 
issue of September 13th that “the peoples’ order for peas will, 
during the coming year, be given in the amount of 12,000,000 
cases.” 

This article is probably a fair statement of the market posi- 
tion as it exists in the canned peas industry of the United States, 
but what we do want to take issue with is that the industry 
should be in any such position. 

The canning industry, by sheer force of fundamental merit, 
has blundered along to where it is today, one of the very great 
industries of the United States. I cannot quote you figures in 
hundreds of millions, but we all know that the canning of fruits 
and vegetables has now become one of the most essential parts of 
American industry, producing a product that is a necessary part 
of the diet of the average American family, but this growth has 
been by pure brute strength. 

Hundreds of thousands of farmers raise the product and 
thousands of individual canners put it up in package form, and 
then other thousands of wholesale grocers and retail grocers and 
chain stores distribute the product to the American home. 

Through this entire structure there is very little of the won- 
derful merchandising capacity that has elevated American in- 
dustry to a foremost position in the affairs of the world. 

The California Packing Corporation is a fine example oi 
good merchandising, but the total volume that they carry is but 
a fraction of the whole and their merchandising force has to 
date been largely directed back of a few commodities in which 
they have a favored position. Libby, McNeil & Libby do some 
merchandising as a side line to their meat distribution. Many 
canners and many wholesale grocers show flashes of merchandis- 
ing, but the fact remains that when you contrast the thoughtful 
merchandising that is put back of building appetite appeal and 
* securing national distribution for a product like Campbell’s soup 

or like the many nationally developed cereals, you awaken to a 
realization that the canned foods business needs merchandising 
more than it needs anything else. 

We have every influence in our favor. The entire drift of 
civilized man is toward eating fruits and vegetables. The con- 
sumption of meats is declining every year. Under our changed 
working habits, the doctors are ordering more and more of us to 
eat fruits and vegetables. These same doctors tell us that the 
food value of vacuum canned fruits and vegetables is greater 
than that of the product prepared in the home. 

And yet, in the face of this condition, tests made by a num- 
ber of national organizations show that a very large percentage 
of the families in the United States never eat canned tomatoes 


or canned peas, and that only a small minority of our families - 


are using canned peaches or canned pears. 

The answer is that we are not using national distributing 
machinery, national advertising and national salesmanship to 
build the position that we should occupy upon the market. 

You say that the American people gave their order for 
12,000,000 cases of peas. That would mean approximately 2% 
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cans of peas per annum for every person in the United States, 
or would mean about 10 cans of peas per year for the diet of the 
average family. 

In our family each year we use between two and three cases 
of peas, and we always run out before the new packing season. 
This is for a family of four. 

Perhaps that is excessive, because Mrs. Corbaley has learned 
to cook canned peas in a variety of ways so that they are good 
to eat, but any analysis wonld bring out the fact that the Amer- 
ican people might reasonably be expected to eat two or three 
times as much as ten cans per family per year. 

Our problem is to carry the message of the healthful qual- 
ities and the fine eating value of not only canned peas, but of all 
other varieties of fruits and vegetables into every American 
home very much in the way that Dr. Dorance preaches the doc- 
trine of Campbell’s soup. If he can sell between two and threc 
times as many cans of Campbell’s soup per year as are pro- 
duced by the canned pea industry, then there would seem to be 
ground for some real merchandising back of the general canned 
foods line. 

More than that, we have the markets of the world at the 
disposal of our canned vegetables. What the industry as a whole 
needs is some of the enterprise that has been shown out of Cali- 
fornia. Take the British Isles as an illustration: Some thirty 
or forty years ago the California people began going over there 
to find a market for their canned fruits. This movement has 
been productive, and today the markets of England receive a 
large percentage of the peaches and pears that are canned in 
the Pacific Coast States. 

We of the North Pacific Coast have taken advantage of this 
pioneering and we ship about as many of our canned loganber- 
ries into England as we distribute into the United States, and 
yet a Liverpool wholesaler told me last summer that he was 
using about seventy-five times as many cases of canned logan- 
berries as he was of canned peas. 

The truth of the matter is that nobody has ever told the 
English people to eat canned vegetables. The net result is that 
the United States produces about 18,000,000 cases of canned peas 
and we export about 10,000,000 cases of these to England. 

Our problem in the industry is not to immediately take some- 
body’s orders for 12,000,000 cases, but to get the vision that this 
ney of which we are a part is but at the beginning of its 

ays. 

American families and families everywhere have no concep- 
tion of how good canned foods are and how healthful. Fully a 
third of the families in the United States still cherish the old 
tradition that there is something harmful about tin. 

More than that, we have never done anything to interest the 
American people in preparing their fruits and vegetables so that 
they are good to eat. 

You go into a restaurant and you see a long list of entrees 
illustrating different ways in which meat can be prepared with 
different seasonings. Then you look down into the miscellaneous 
department and you see a notation that they are serving canned 
peas. 

Is there any trade effort to awaken the American people to 
the fact that canned peas can be served in scores of different 
ways? They can be enriched with meat juices and different sea- 
sonings; they can be worked up with gelatine or by freezing 
into a number of wonderful salads. 

Why can’t each of us in our individual work get the vision 
of this thing and go out and collectively write orders for 
24,000,000 cases of peas? 

Last night I was looking through a booklet put out by one 
of the new electrical refrigerating outfits. Somebody was try- 
ing to sell one to Mrs. Corbaley for $300. They listed scores of 
wonderful dishes thhat could be prepared by freezing, but no- 
where was there reference to the fact that a can of vegetables 
can be frozen solid in one of these contraptions and can be sliced 
into a salad with almost no trouble to anybody. 

Probably the most wonderful dessert we make at our home 
is to take a can of fancy raspberries and freeze it solid and then 
slice with a sharp knife and serve with cream or a sauce. 

This letter is not written with any thought that the sugges- 
tions that are being made will cause any national uprising, any 
movement by the trade to immediately educate every family in 
America, or to immediately carry the doctrine.of our good foods 
into every corner of the world, because these things must be done 
by individual initiative. 

But this letter is witten with the hope that it will be helpful 
to the men who are making the merchandising policy of the dif- 
ferent sales organizations. j 

ere is a world of constructive work to be done by the dif- 
ferent canners and by the outstanding wholesale grocers who are 
putting out their own brands. 

Also, I am inclined to believe that there is some good mer- 
chandising that can be done by certain industries like the pea 
canners. A few thousand dollars invested to teach the American 
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Canned Foods Week 
Means More Business for 
Canner, Jobber and Dealer 


HEEKIN CANS 


CANNED FOODS WEEK builds increased business for Canners, Jobbers, 
Wholesalers and Dealers. A National movement that has educated the house- 
wife to the proper appreciation of canned foods----the week when more canned 
foods are sold than at any other time in the year. The Heekin Can Company 
is gratified that millions of Heekin Cans carry these foods to the housewife. 


Heekin Cans fill every requirement. If you are packing fruits or vegetables, or any other product 
----you will find a Heekin Can especially made for the particular need of your business. 


Heekin Cans are shipped in reinforced, corrugated boxes----light in weight but strong and substan- 
tial in construction. Heekin Cans are delivered to you with a saving on the original box cost and 


freight charges. 


We will be glad to assist you in determining your needs. Give us complete information regarding 
your pack and we will send prices. Write us today. 


THE HEEKIN CAN CO. 


New, 6th and Culvert Streets - Cincinnati, Ohio 
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housewife the scores of ways in which she can serve better food 
to her family would change the entire market tone of pea can- 
ning. Very truly yours, 
G. C. CORBALEY. 
Meinrath Corbaley Co. 


A GREAT NEW FISH INDUSTRY. 


HE salmon is going to find a keen rival for suprem- 

acy in the British Columbia fishing industry in 

the opinion of Mr. John Babcock, assistant com- 

missioner of fisheries for the province, who recently 

returned from an inspection of the fisheries of the 
West Coast of Vancouver Island. 


According to his report there is greater activity in 
the fisheries on the West Coast than at any time in the 
past twenty years, this being due to the establishment 
of fish reduction works. The one subject of conversa- 
tion along the Coast from Barkley to Quatsino is pil- 
chards. During the past winter and spring fourteen 
new plants have been constructed, most of which are in 
a position to operate as soon as the pilchards strike the 
Coast. As against only three fish reduction plants 
which operated last year, fifteen will engage in pilchard 
operations this year, scattered all along the Coast. 

New Reduction Plants—The whaling plant at 
Cachelot, Kyuquot Sound, will hereafter be operated as 
a pilchard reduction works. The old whaling station at 
Sechart has been taken over and will similarly operate 
on pilchards. An old cannery at Ucluelet is to be re- 
modeled and upwards of $2,000,000 expended on new in- 
stallations to fit it for the same purpose. When all the 
plants are operated they will have a capacity for han- 
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dling two hundred tons of pilchard per hour. In the 
past few years the export of canned pilchards has been 
increasing, figures for the last three fiscal periods being 
respectively 8,246 cwt., worth $86,875; 7,731 cwt., 
worth 74,719, and 10,865 cwt., worth $112,259. These 
have been moving in greatest volume to Australia and 
New Zealand, being shipped also to the United States, 
Bermuda, British Guiana and Fiji. 


Comparatively little is known of the life of the pil- 
chard. The fish spawn in the open sea, where and when 
has never been definitely determined. They come up 
from the open sea and enter the west coast inlets in 
vast schools, traveling like the herring, and remain in 
the inlets for months. Substantial catches were made 
this year before the middle of June, and operations at 
the plants will continue until November. 


Rich in Oil and Fertilizer—Pilchards are on the av- 
erage larger than herring, and are so rich in oil that- 
they are not used as food, and consequently have here- 
tofore not been extensively fished. Their use in reduc- 
tion plants was first authorized by Dominion fishery 
regulations in the winter of 1924, and well-advised op- 
erators who have been investigating the supply for sev- 
eral years express confidence that it is virtually unlim- 
ited and will stand the drain that will be placed upon it 
by existing plants for years to come. 


The fish reduction plant machinery which has been 
installed in the West Coast is of recent invention. The 
fish are automatically fed into one machine, where they 
are macerated, cooked and manipulated under great 
pressure. The oil flows from the pipes directly into 
tanks and the residue comes out as thoroughly dried 


CAUSE and EFFECT 


Illustrations 
Speak Louder 
Than Words 


The effect is illustrated at the right. 


you're bound to get a better product at a lower cost. 


2 4244 


many others. 


THE PFAUDLER COMPANY, 


Tomato Cookers 
. Pre-heaters 


The illustration at the top—is the cause of Pfaudler’s efforts to improve canning efficiency. 
If you decrease the number of units, vacuumize the cooking process in glass-lined equipment, 
Users of the Pfaudler Vacuum Process make a “Blue Book" of the canning industry:—H. 


Baron & Co., Kirgan Bros. Co., McNeil & Co., J. E. Goold & Co., Richardson Corp., 
Goodwin Preserving Co., Natural Products Co., Best Clymer Co., Bear Stewart Co.,—and 


The small unit 
method of operat- 
ing is unnecessar- 
ily expensive; in- 
stall the Pfaudler 
Vacuum Method. 
Complete details 
on request. 


Canning Division, ROCHESTER, N. Y. 


Vacuum Pans 
Brine Tanks 
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“We excel 


in‘Designs _ 
of erit 


Ask for our Superior Line for your =< Grade. 


Stecher Lithographic ©. 
Rochester, N'Y. 


Our Labels 
are the Tighes est Standard 


for Commereial Value. 


> 


Why Not Eliminate 


the chief cause ofswells and flat sours by the useof 


Wryando 


Cleaner and Cleanser 


which insures a safe, superior, distinctive and 
economical sanitary cleanliness. Order from 
your supply house. 


Over 2,000 distributing centers insure prompt 
delivery and short haul. 


The J. B. Ford Co., Sole Mnfrs., Wyandotte, Mich. 


When you buy quality, you are investing; 
When you buy cheapness, you are spending. 


ENRY A RIES & 
6 & 8 WEST LOMBARD 


BALTIMORE, MD. 


STEAM AND MILL SUPPLIES PIPE FITTERS—BOILER MAKERS 
MACHINISTS 

HEATING, VENTILATING PLAZA 6498-6499 


LANDRETH’S SEEDS 


When you think of Seeds, think of Landreth, either for spot or 
future. We are the oldest Seed House in America, this being our 
142nd year. If we had not given good seeds, good attention to 
business, and tair prices, we could not have existed so long. 
Write us for prices on any variety, in any quantity, at any time. 


D. LANDRETH SEED COMPANY 


Established 1784 


BRISTOL, PA. 
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meal and drops into sacks. From the time the whole 
fish is fed into the machine until the oil and meal is ex- 
pressed the processes are not in evidence. It is a con- 
tinuous operation and there is no odor. 


Transportation Cars—The fish meal, as the solid 
material that comes from the machine is called, is thor- 
oughly dried in the machine and has the consistency of 
coarse cornmeal. It is dark brown in color and is in de- 
mand for chicken and cattle feed and for fertilizer. The 
oil which flows from the pipes is light in color and odor- 
less. It is used for making oleomargarine, fine soaps, 
varnishes, etc. When the pilchards are fat they pro- 
duce close to sixty gallons of oil per ton. The oil is 
worth from thirty-five to forty cents per gallon, some 
grades realizing a higher price. 


The oil which will be produced on the West Coast 
this year will be shipped in bulk, the Canadian Pacific 
Railway vessels having been equipped with great tanks 
for its transportation. That shipped from British Co- 
lumbia ports to the East will be carried across the con- 
tinent in tank cars, filled directly from the boats by 
pumps. The Vancouver Harbor Board is installing five 
storage tanks for pilchard oil, with a total capacity of 
200,000 gallons, with provision for the addition of other 
units when necessary. Export of pilchard oil to Europe 
will commence in bulk in September, contract having 
been made to ship about 1,200 tons to Rotterdam. 


This new industry has sprung very sensationally 
into existence, and judging by the activity all along the 
island coast promises to become one of almost tran- 
scendent importance. Large numbers of men are al- 
ready engaged in its various phases, and at the height 
of the season plants will be operated both night and 
day. A feature of the activity is that the regulations 
permitting the use of pilchards in reduction plants pro- 
hibit the employment of others than white men or In- 
dians in the work. 


TRADE-MARK SPECIALIST 


ATTORNEY AT LAW (Since 1906) PATENT COUNSEL 
Recommended by The American Wholesale Grocers Association 
and Other National Organizations, aggregating 10,000 Members. Ask 
for references and particulars of Special Offer to Canners. 
Cc. E. RICHARDSON 
Albee Building WASHINGTON, D. C. 
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Every necessary feature 


has been incorporated in 


KYLER BOXERS 
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SAUERKRAUT “DAYS” IN THE WEST. 
in several sce “Days” are becoming very popular 


in several sections of the West. More are added 


each year, there being seven celebrations this 
year. 


Ackley, Ia., September 9th. 
Dubuque, Ia., September 12th. 
Lisbon, Ia., September 16th. 
Geno, Ills., September 24th. 
Forreston, Ills., September 30th. 
Lewiston, Minn., September 30th. 
Springfield, Minn., October 7th. 


Hundreds of gallons of kraut with weiners, etc., it 
is reported, are consumed on these occasions, and they 
also have an entertaining program of sports with 


prizes, parade of floats and band music, combined with 
a formal address. 


The Hon. F. F. Fitch, Rock Falls, Ill., gave the ad- 


dress at Forreston, Ills., and paid the following high 
tribute to sauerkraut: 


“Little did the inventor of ‘sauerkraut’ dream that 
his gift to the world would become in the passing of 
time one of the most popular articles of diet on the 
tables of the poor and the rich; little did he dream that 
thousands would assemble in your lovely city to do 
honor te his invention; nor, perhaps, did he ever think 
that ‘sauerkraut’ would be considered a ‘delicacy’ upon 
the table of the epicure and a faithful nourisher on the 
table of the poor. Yet this has happaned.” 


It is also interesting to note that many sauerkraut 
“suppers” have already been celebrated this fall, start- 
ing in much earlier than usual. 


Then, too, groceries are featuring bulk and canned 
kraut in their weekly ads. So, all in all, kraut publicity 


induced by kraut advertising is still on the gain. 


50 Years of Service to Canners 


Thos. J. Meehan & Co. 


( Thos. L. North ) 
4 E. Redwood Street, Baltimore Md. 
BROKERS and COMMISSION MERCHANTS 


ll Canners’ Accounts Solicited for Tip-Top Buyers. 


in boxer construction 


Manufactured and Sold by ; 
Westminster Machine Works. 
Westminster, Md. 


3 
| 
= | 


October 25, 1926 THE CANNING TRADE 15 


PEDIGREE STOCKS OF 


Peas, Beans and Corn 


EITHER SPOT OR FUTURE CONTRACT 
Growers of All Seeds for the 


Canning and Pickling Trade 


High Grade Detroit Beet A Specialty 


Descriptive Wholesale Catalogue on Request 


Jerome B. Rice Seed Co. 


BRANCH, DETROIT, MICHIGAN WHOLESALE SEED GROWERS 
Growing Stations Cambridge, N. Y. 


‘| Throughout America 


Whether you wash your cans or not. Wise 
buyers prefer to purchase from canners who 
pack a quality product in clean cans. 


The Hansen Sanitary Can Washer 


not only wins the buyer’s respect for your can- 
ned goods; it increases your factor of safety 
against spoilage. It actually decreases the 
number of swells due to bacteria found in dirt 
and dust. 


Improve the quality and saleability of next year’s 
pack by ordering a HANSEN now. 


Hansen Canning Machinery Corp. 
84-90 Hamilton St. 
CEDARBURG, WISCONSIN 
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AMERICAN CAN COMPANY TO BUILD NEW 
PLANT IN CHICAGO. 


E take this from the North Chicago Journal of 
September 24th: 

“The American Can Company, after months 
of negotiations, has finally decided upon North Chicago 
as the logical place for its new plant, the first unit of 
which will be started at an early date. The company 
has a small branch in Waukegan. More than seven hun- 
dred employes will be used in the new plant when com- 
pleted. The site agreed upon is a part of the large tract 
owned by the American Steel and Wire Company just 
north of the Abbott Laboratories. 


The company manufactures tin cans, packages and 
other kinds of receptacles, and will equip its plant with 
the latest devices and inventions in their line. 

First intimation that the big corporation was con- 
sidering Waukegan as the site for a monster plant 
came to the Chamber of Commerce in July of last year, 
when it requested the local chamber, through its Chi- 
cago office, for information on factory sites. The con- 
cern asked nothing but information, and is coming to 
— Chicago without asking bonus or favors of any 

ind. 


The concern has a reputation in the cities where 
its plants are located of being manned by contented 
employes and labor troubles are unknown. 


The local plant will employ an almost equal num- 
ber of skilled labor with that of unskilled labor. 


The company is not new to Waupegan., as it now 
maintains a small plant here, service station for this 
section of the company. This plant, which takes care 
of the business of the concern for a radius of about 300 
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miles, employs 135 workmen. R. I. Kruse is the resi- 
dent manager and he is highly regarded in local indus- 
trial and commercial circles. G. L. Spence, with offices 
in Chicago, is district manager for the concern. 

Speaking of the plans of the company to erect a 
— plant here, an attache of the company recently 
stated: 

The growth of the last seven years justifies the 
belief that this community will see a very large plant 
built here. Work of construction of the plant will be- 
gin in the spring. 

The vastness of the American Can Company as 
an industry is gained by records included in the 1926 
issue of Moody’s Industrial Manual, which refers to the 
corporation as follows. 

American Can Co.—Manufacturers of tin cans, 
packages, receptacles of all kinds (also machinery.) 

Assets $159,003,048. 

Working capital $42,088,228. 

Stability high. 

Bond rating Aa m 

Chairman, S. S. Wheeler. 

President, H. W. Phelps. 


TRADE IN CANNED FOODS AND VEGETABLES 
IN THE WINNIPEG, CANADA, DISTRICT 


N October 1, 1926, American Consul Rollin R. 
Winslow, at Winnipeg, Canada, made a report on 
the trade in canned fruits and vegetables in the 
Winnipeg Consular District, in which he states that the 
present offerings include particularly California fruits 
and vegetables of the new season, and canned corn and 
other products from the Eastern and Central State of 
the Unites States. Prices of corn from the Eastern 


OYSTER STEAM BOX 


With improved sliding doors, 
doing away with the hinged 
tracks, giving increased service 


Edw. Renneburg & Sons Co. 


- MACHINE AND BOILER WORKS 
2639 Boston Street 


Baltimore, Md. 
_ WORKS 
ATLANTIC WHARF, BOSTON STREET & LAKEWOOD AVE. 
BALTIMORE - MARYLAND 


HIGH GRADE 
THERMOMETERS 


For all Canning Purposes. | 


All Makes of Thermometers 
Repaired. 
Accuracy Guaranteed. 


Write For Prices. 


Phila. Thermometer Co. 
915 Filbert Street, 
PHILADELPHIA, PA. 
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CORN MIXING SYSTEM 


CIRCLE HJI3T AND CRATE 
CONTINUOUS COOKER 


BERLIN 


MACHINERY 


COMPLETE EQUIPMENT FOR ANY 
CANNING PLANT AND COMPETENT 
ENGINEERS TO LAY IT OUT AND 


INSTALL IT. 
TOMATO SOAKING TANK Berlin-Chapman Company Berlin, Wis. 
: Tri-States Salesman:—H. R. Hardimg, 2827 Winchester St., Baltimore, Md. PEA ELEVATOR 


MANUFACTURERS OF 


Green Pea Viners 
Green Pea Feeders 
Green Bean Snippers 
Green Bean Graders 
Green Bean Cleaners 
Green Bean Cutters 
Can Markers 

Lift Trucks 


Conveyors 
Special Machinery Built to Order: 


SPECIAL AGENTS: 


A. K. ROBINS & COMPANY, INC. 
Baltimore, Md. 


LEAVITT & EDDINGTON CO. 
Ogden, Utah 


BROWN BOGGS FOUNDRY &MCH. CO. Ltd. 
CHAIN DRIVE TO STRAW CARRIER Hamilton, Ontario “ 


CUT BEVEL GEARS MOUNTED IN RIGID FRAME 


CHISHOLM-RYDER CO., INC. 


NIAGARA FALLS, N. Y. 


| SUCCESSOR TO 
CHISHOLM SCOTT CO. S. M. RYDER & SON 
Columbus, Ohio & Niagara Falls, N. Y. Niagara Falls, N. Y. 
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and Central States, 24/2s range from $1.00 per dozen 

‘on Standard; $1.10 per dozen for choice; $1.15 to $1.25 
per dozen for Fancy. Prices of the new California fruits 
have not been given out. 

Canadian peas opened as follows. Standard: Sieve 
No. 4, 24/2s, $1.00 per dozen; Choice No. 4, $1.20 per 
dozen. Low prices are being quoted on new pack green- 
gage plums. The prices are approximately from 10 to 
15 per cent under those quoted at this time last year. 

This appears to be a good season for the Canadian 
canning industry, as this year’s pack is now under way 
and gives promise of being larger than usual. Prices 
on easern corn and tomatoes will probably be later than 
anticipated, due to a late season. New pack tomatoes 
from British Columbia are now available at prices com- 
parable to those quoted last year. Special lots of old 
pack Ontario goods are being offered at the following 
prices to consumers; all prices are per tin: 

Peas, 16 to 24c; corn, 1414c; Golden Bantam corn, 
24c; pumpkin, 15c; pears, 17c; peaches, 25c; Okanagan 
tomatoes, 16c. 

Canadian raspberries, 24/2s are quoted at $2.75 per 
dozen; strawberries at $3.00 per dozen; red cherries at 
$1.90 per dozen; all less 2 per cent f. o. b. Eastern 
Canada. 

The prices of the 1926 pack of strawberries were 
announced by Eastern Canada packers about July 31, 
being about 10c per dozen higher than British Co- 
lumbia quotations. The eastern canners announced 
about 80 per cent of delivery. It is generally believed 
that Canadian strawberries will not figure greatly in 
the retail trade because of high prices as compared 
with prices quoted on new pack peaches, pears and 
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plums. New pack raspberries and strawberries arrived 
on a bare market this year. New pack berries, includ- 
ing cherries, loganberries and raspberries, first ap- 
peared in good quality in the local market about Au- 
gust 21. It was at first supposed that the British Co- 
lumbia crop of strawberries would be quite large, but 
recent reports have stated a 20 per cent delivery. East- 
ern Canadian packers are not expected to have any sur- 
plus of strawberries after present orders are filled. 

New pack peas first arrived at the local market 
about August 25, with prices lower than last year. 

General importations of canned foods from other 
countries are fairly uniform, though those from British 
posse*sions which enjoy a preferential tariff have some 
advantage. Singapore pineapples are improving in 
quality. Prices for this product remain firin with ship- 
pers asking higher prices. Singapore appears to be 
making inroads into the Hawaiian pineapple trade. Im- 
ports of canned pineapples showed a marked increase 
during the three months ending June 30, 1926, as com- 
pared with the same months in 1925. The imports of 
of Singapore pineapples rose from 574,484 pounds in 
1925 (for the same three months) to 924,104 pounds in 
1926 (same period). Imports of United States pine- 
apples rose from 310,010 pounds for the three months 
ended June 30, 1925, to 698,664 pounds for the same 
period in 1926. 

Prices on jams have remained constant except in 
ths case of the 1926 pack of pure plum jam, which, due 
to a large crop of plums in Eastern Canada, is being 
quoted at low prices. 

The tendency in this market is to buy according to 
immediate requirements. Future buying is not very 


The National Color Printing Company, Inc. 


Y/ 
CMM 


916-924 E. MONUMENT STREET. 


BALTIMORE, MD. 


MORRAL BROTHERS 
MORRAL, OHIO . 
Manufacturers of 


THE MORRAL CORN HUSKER 
Either single or double 


THE MORRAL CORN CUTTER 


Either single or double cut 


THE MORRAL LABELING MACHINE 


and other machinery 


It will pay you to write at once for our prices PATENTED 


PATENTED and further porticulars. 


MORRAL BROTHERS, Morral, Ohio 


BROWN, BOGGS FDRY & MCH. CO., Ltd., Hamilton, Ontario, Sole Agents for Canada 
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Automatic Can Making Machinery 


Bliss No. 13 Semi-Automatic Double Seaming Machine 


A strong compact machine representing the 
most advanced design in double seamers and 
used for double seaming large cans. This type 
machine is built in twosizes. On special order 
they may be arranged for simultaneously false 
wiring the top and double seaming the bot- 
tom. The No. 13 shown will seam cans 4 in. 
to Ilin. in diameter by 2 in. to 15 in. in height. 

Ve build complete lines of Automatic Can 
Making Machinery. High Speed lines for 
large production — Semi-Automatic lines— 
Hand and loot operated equipment. 


BLISS & MACHINERY 
E. W. BLISS CO., BROOKLYN, N. Y., U.S. A. 


Factories: Brooklyn, N. ¥. Hastings, Mich. Salem,O. Cleveland, O. 


Sales Offices: Detroit Cleveland Chicago Vittsburgh Philadelphia 
Cincinnati New Haven Rochester 
Foreign Factories and Offices: London, Eng. Turin, Italy Paris, France 


Patented 


No. 456 


19 


"391-399 WEST-SPRING STREET 


Chew 


CHISHOLM-SCOTT co. 


QUALITY IN THE SEED 


IS NECESSARY 


FOR QUALITY IN THE CAN 


We grow only quality seed. Our satisfied customers are our best reference. 
We stand on our record. 


Canners’ Varieties of Seed Peas Exclusively. 


GALLATIN VALLEY SEED CO. 


BOZEMAN, MONTANA 
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popular at present, and the general market is firm. 
Exclusive of canned pineapples, there are no canned 
fruits of staple lines from other countries which are 
competing seriously with American trade. However, 
the domestic production in Canada is a factor of in- 
creasing importance, and American manufacturers 
who are interested in the Canadian market would do 
well to give it serious consideration. 


A SPECIALTY ATTRACTIVELY OFFERED. 


E reproduce here acircular of the Ocean Shore 
Canning Co., Half Moon Bay, Cal., because it 
shows how a specialty may be carefully packed, 
- and, this assumed, can be successfully sold if offered in 
the right way. It is a lesson many canners might learn. 

The circular is as follows, and notice that it covers 
every point of information the buyers might wish: 

California Fancy Brussels Sprouts are packed 
from whole, firm, fresh sprouts, never larger than one 
and a quarter inches in diameter. Uniform as to size, 
green as to color, free from dead leaves; ends trimmed 
off and cut square. 

The Brussels Sprouts offered are grown in the vi- 
cinity of this factory, are packed a few hours after 
picked off the plants and the raw material is of the 
finest and best obtainable. 

Carefully sorted and trimmed by hand, graded by 
machinery, assuring the buyer of an almost uniform 
article in the can. 

Our reputation as quality packers of Brussels 
Sprouts has been established during the last twelve 
years and our method of handling and processing the 
goods have guaranteed fancy quality, finer appearance 
and an article which will give satisfaction to the con- 
sumer. 

This is a vegetable which by its attractive pal- 
atable and nourishing qualities is creating an increas- 
ing demand for domestic as well as foreign trade. The 
No. 10 can by the added convenience offered is popular 
with hotels, restaurants, cafeterias and clubs. 

After having been blanched and repeatedly washed 
cur sprouts are canned; placed in (plain sanitary) cans 
filled with hot brine; exhausted five minutes and pro- 
cessed at 240 degrees F. for 20 to 30 minutes at 10 lbs. 
pressure, chilled and thoroughly cooled. 

Operating under California State Board of Health 
Cannery License No. 68. . 

New Pack 1926, September 15, 1926. 
Count per Can 


Sine NO. 60-65 $2.10 
Small size in No. 2 cans.....................00. 40-45 2.05 
Medium size in No. 2 cans...............000 20-25 1.95 
Small size in No. 10 cans................ 190-200 9.50 
Medium size in No. 10 cans................ 110-110 8.95 

Shipping Net 

Weight Weight 

Per Case Per Can 

42 Lbs. 1 Lb. 3 Ozs. 

42 Lbs. 1 Lb. 3 Ozs. 

42 Lbs. 1 Lb. 3 Ozs. 

52 Lbs. 6 Lbs. 4 Ozs. 

52 Lbs. 6 Lbs. 4 Ozs. 


Per dozen cans, f. 0. b. sidewalk, car or dock, San 
Francisco, in wooden cases. 

Discount of 2 per cent cash in ten days or 30 days 
net. 

Canners League of California contract. 

Optional—either jobbers’ private labels or pack- 
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ers’ “Seakist” for tiny and small size and “Fogbelt”’ for 
medium size. 

Prompt shipment after packed, during November 
or December, 1926. Orders subject to our. confirmation 
and prices to withdrawal or change without notice. 

We can include your order in C. L. shipment to or 
in transit to New York, Chicago or other cities. 

This splendid item must be ordered at once if you 
wish to be sure of a supply. 

We are usually able to pack only sufficient to fill 
actual advance orders. 

A trial order for 1926 pack will make you and your 
trade permanent users. 

We solicit your orders through our brokers in your 
“cea whose names are listed on the last page 
hereof. 


WEAKENING THE PURE FOOD LAW. 
By Dr. A. W. Bitting. 


URING the last session of Congress an attempt 

was made to stimulate the use of corn sugar by 

permitting its use in whole or in part in certain 
foods without declaring the fact of its use upon the 
label. Canned foods were not included, but the subject 
is not without interest to canners. 


The measure was designed as one to afford farm 
relief by making an outlet for corn at home to the ex- 
tent of reducing some purchase of sugar from abroad. 
The importation of the latter amounts to more than 
$350,000,000 annually. The bill was opposed by those 
who believe in the principles of correct labeling and by 
those interested in cane and beet sugar. The power of 
the political pressure for its passage is shown by the 
fact that the bill passed both the Senate and House, but 
failed to be unified in commitee, and thus went over. 
Doubtless the measure will be brought up again, and 
_ others of a more far-reaching character will fol- 
ow. 


No one who has watched the administration of the 
food law will wish to see it weakened. It is not per- 
fect, but the basic principles are right. The law has 
heen crippled by indirect action, but his assault on the 
principle of correct labeling is far more serious than 
anything which has been done. Corn sugar, or glucose, 
is different from cane sugar. It is a perfectly good food, 
but does not deserve to be designated as sugar any 
more than a sweet potato is entitled to be called a 
potato without its prefix. The white potato has been 
known as the potato for three centuries. For a grocer 
to substitute all or part sweet potatoes when a purcha- 
ser asks for potatoes would be obviously deceptive. The 
same thing is true for the sugars. 

The claim is made that corn sugar is now made by 
improved methods, so that it is a much better article 
than formerly, and that the criticism once cast upon it 
is not justified. It is to be hoped that this is true, but 
the proof—as far as canning and preserving is con- 
cerned—is needed. It is within the memory of the older 
canners, when severe criticism was made of beet sugar 
and it was branded as inferior to cane and not fit for 
use in canning. Beet sugar was improved until no dif- 
ference can be found, but the old stigma still remains 
to a certain extent. The difference between corn sugar 
and cane and beet sugar is not parallel with the differ- 
ence between cane and beet, but if corn sugar can take 
the place of some of the others because it is equal to or 
better for the purpose, then it should not be barred by 
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prejudice, and furthermore it should make its way on 
its own merits. 

What is needed just now are exact facts obtained 
by experiment by disinterested persons. The experi- 
ments ought to be made on a semi-commercial scale, 
covering a wide range, and continued for a sufficient 
time to develop all the facts. The problem is so large 
and so important that it ought to be solved, and not 
forced by propaganda. 


FOOD RULING SEEMS OPPOSED TO QUALITY 
(From the California Fruit News. ) 


OME months ago the United States Bureau of 
Chemistry announced a prohibition against the 
use of mineral oils with food. This might not 

seem to have any connection with the California fruit 
industry, but recent developments in improving raisin 
quality now turn out to be at stake. 


Mr. E. L. Chaddock, head of Chaddock & Co., an 
important commercial factor in raisins, of Fresno, Cal., 
announces the forced immediate abandonment of his 
“Sterolene” process in packing raisins because of this 
ruling and its technical interpretation. Chaddock & Co. 
recently advised their trade at length in a “swan song” 
circular concerning this, in the course of which they 
say: 

“The writer has just returned from a trip to Wash- 
ington, having received notice from the pure food “u- 
thorities that it would be necessary for us to abandon 
our “Sterolene” process. The writer, in conjunction 
with the Bureau of Entomology at Washington, has 
been working for several years on the problem of put- 
ting out to our consumers a cleaner and more sanitary 
article, free from infestation, and the risk of re-infes- 
tation reduced to a minimum; also in the case of seeded 
raisins to overcome their stickiness and minimize the 
risk of sugaring and deteriorization. All of these re- 
sults we feel we had accomplished and we felt that 
eventually this process would be universally adopted by 
not only the raisin industry, but by allied industries 
such as figs, peaches, etc. 


“The Bureau of Chemistry and Bureau of Ento- 
mology both agreed with our contention that this min- 
eral oil has a very marked deterrent effect on infesta- 
tion; that our process puts out a cleaner and more san- 
itary article, in fact, that it did all the things we 
claimed for it. But in spite of the fact that the law has 
been interpreted to allow benzoate of soda and other 
similar preservatives to be used where they served a 
beneficial purpose, they take the position that the use 
of a mineral oil (although one that is beneficial rather 
than harmful) must be stopped. Last spring while at 
Washington the writer was assured, not only vervaily 
but in writing, by the Bureau of Chemistry, that while 
they were not in a position to sanction the use of this 
cil, pending further investigations by the Bureau of 
Entomology as to its beneficial results, we would be al- 
lowed to fill any orders which we might take under 
this process and that our trade would not be embar- 
rassed in any way or put in jeopardy from buying rai- 
sins under this process; and that should they at a later 
date decide that it must be discontinued, we would be 
given plenty of warning and be permitted to use up our 
packing material ordered for this process. But sud- 
denly comes the request that we immediately cease 
selling this product. 
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“We are confident they will revise this ruling when 
the consuming public demands a cleaner and more sani- 
tary article.” 

Obviously, as Chaddock & Company have done a 
business of quite material proportions in raisins pro- 
cessed in this way for this fall’s delivery, during which 
time market conditions have varied, and have spent 
several years’ time and energy in developing and per- 
fecting the process to improve raisin quality, the firm 
is very much embarrassed. That is very important to 
Chaddock & Co., but is the personal angle and not the 
main issue. 

Several raisin packers have been developing free 
running seeded raisins under processes to eliminate 
stickiness, etc., and both vegetable and mineral oil have 
been used in spraying during processing for this pur- 
pose. It seems from Chaddock & Co.’s experience io 
date that the mineral oil used (which is a Standard Oil 
Co. product and one already very largely and gener- 
ally used in the drug, bakery and confectionery trade, 
and admitted not only harmless but beneficial) has 
more effectiveness in the prevention of insect mani- 
festation and also cannot become rancid in hot weather. 
It is not easy to understand, in view of the Bureau of 
Entomology’s support of the process in reducing to a 
minimum the possibilities of insect infestation, why 
the Bureau of Chemistry, which is obviously inter- 
ested in pure food, should be opposed to the possibility 
of developing one for no particular reason that is 
given. 

We do not find in the pure food law the reason for 
the prohibition of the presence of an infinitesimal 
quantity of non-deleterious substance, and the whole 
matter has the appearance of straining at a gnat while 
camels seemed to be swallowed without difficulty in 
other directions. The same oil, which is known as slab 
oil, is used by bakers and confectioners generally in 
preparing their products, to keep them from sticking to 
the slabs used in the course of manufacture. But the 


om of Chemistry says this is perfectly unobjection- 
able. 


If the substance is considered deleterious, there 
isn’t any argument. But there is no such contention, as 
we understand. The pure food law even specifically 
condones the uhe of harmless colors and harmless pre- 
servatives in its wording, and this raisin process seems 
to have many benefits in addition to its harmlessness 
and the oil itself is sold in proprietary articles for medi- 
cinal purposes besides. There are some rumors con- 
cerning this situation, and it has, with some surround- 
ing circumstances, an extremely queer look. 


AMSCAN 


CERTIFIED 


SEALING FLuID 
“The Golden Band” 


Insist on AMSCAN—the per- 


fect Sealing Compound— and 
be safe. 


THE MAX AMS MACHINE CO., NEW YORK 
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TRIAL FARM NO. 3 


The Heart of the 
Growing Industry 


We operate four such Trial 
Farms as shown, where stock 
improvement is accomplished 
by individual plant selection. 


JOHN H. ALLAN SEED CO. 


SHEBOYGAN, WIS. ST. ANTHONY, IDAHO 
1856 Branches Throughout the West 1926 


IDAHO-—STRINGLESS BEANS—1926 
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In the meantime, however, Chaddock & Co., of 
course, are returning to the old style method of process- 
ing raisins, as they advise their trade that they do not 
care to run the risk of the disadvantages in vegetable 
cil, which they seem to have demonstrated. 


IDAHO GROWING AS FRUIT SECTION. 


report, took occasion to say that more canneries 
and more evaporators are needed in that section. 

That Idaho is coming to the front rapidly as a fruit- 
growing state is shown by the following article which 
appeared in the Meridian (Idaho) Times of October 1: 

The Idaho Evaporating Company and the Earl Fruit Com- 
pany have shipped more than sixty carloads each of selected 
fresh prunes, mostly in “suitcase” crates, to points all over the 
continent. 

The huge driers are going night and day to produce a million 
and a half pounds of evaporated Idaho prunes for the trade be- 
fore the season closes. 

Owned by the fruit growers themselves, the Idaho Evapo- 
rating plant, managed by Charles Cairns, is crowding its twelve 
furnaces and large force to handle the fruit as fast as it is hauled 
from the orchards by team and truck. 

Sixteen furnaces belch smoke from the Earl Company’s 
plant, said to be the largest in the world. Here a hundred em- 
ployes have been at work in two shifts for the last three weeks. 

Idaho housewives and consumers in general can help very 
materially in the present prune crisis and in the apple movement 
just coming on, in the opinion of the secretary-manager of the 
Idaho Home Industries Association, which is working constantly 
for the best interests of all citizens of the State. 

Four thousand bushels on eight thousand trays are required 
to fill to capacity the drying chutes of the Earl] plant alone. 

After being weighed and unloaded the prunes which are to 
be dried go through a machine which cleans out leaves and twigs 
and elevates them to the next floor, where a lye wash and steam 
bath are administered the “poor prune” to clean it for the trays 
upon which it will pass through the evaporating tunnels. 


FR report, to one of our readers, in sending a crop 
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Twenty-eight to thiry-six hours are required for drying, 
depending upon the humidity of the atmosphere. 


Upon coming from the tunnels the fruit is trucked to the 
store rooms, ready for the final steaming to clean and soften 
it for packing in five, ten, twenty-five and one-hundred pound 
lots for shipping. 


In such years as this, when the crop is heavy, these driers 
are a great boon to the growers, for the market demands only 
a part of their product in ripe form. Evaporation of the re- 
mainder preserves and insures a market for the overflow, so 
that it does not become a total loss. 


VEGETABLE PACK OF KINGSTON DISTRICT, 
CANADA. 


ANNERS in the Kingston District are facing an 
C extremely short pack of tomatoes, according to a 
report made by American Consul F. S. 8S. John- 
son, at Kingston, Canada, under date of October 1, 
1926. The continued wet weather during the month of 
September has driven the tomatoes and vines into the 
mud to such an extent that it will require two or three 
weeks of bright sunny weather to mature and ripen the 
fruit. The packing season this year was from two to 
three weeks late, which brings the danger of frost clo- 
ser. Canners who have tomatoes left over from last 
year are asking higher prices. 


The corn crop was somewhat slow in coming along, 
but during the later part of August conditions looked 
very favorable for a pack of good quality. Instead of 
the pack being practically closed by this time, canners 
have packed very little. 


The pack of peas this season was one of the best, 
both as regards size and quality, while opening prices 
were lower than for several seasons. 


e ? 
7 Getting Ready for 1927? | 
lJ We are now booking orders x 
a for 1927 delivery — special 
discount and dating at time Y 
of delivery. f) 
Complete plants for all Y 
Fruits, Vegetables, Sea Food. 
Y Write for Catalog. etc. i 
% 
| A. K. Robins & Co. Inc. 
Baltimore, Md. x 


The Tomato Crop 
and Pack are Short! 


How can the tomato Seed Crop be 
anything else? Next Spring Tom- 
ato Seed may be riding high. 


Cover your requirements now from 
our Pedigreed, Disease resistant, 
Tomato Seed— 


MARVEL 
COLUMBIA 
NORTON 


Before prices advance. 
Highest Bank and Commercial re- 
ferences as to our reliability. 


Sunni-Glo Gardens Inc. 
Boiling Spings, Pa. 
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GOOD 
SEED PEA 


STOCK 


‘‘Peas That 
Please’”’ 


T takes exceptionally good seed pea stock to produce the kind of High Quality 
canned foods that keep everyone, down to the consumer, convinced that 
yours is a line worthy of their continued patronage. We have the kind of stock 
that matures evenly in the field, always uniform, and up to a standard that’s far 
above the average. We're always equipped to meet your requirements. 


NICHOLLS, NORTH, BUSE CO., MILWAUKEE, WISCONSIN 
EASTERN SALES AGENTS 


Brotherton-Kirk Seed Co. 


BOZEMAN, MONTANA 


KIEFER WASHING EQUIPMENT 


‘As an aid to production and low cost operation, no 
plant can afford to be without these two units. 


The Kiefer ROTARY RINSER washes jars, bottles, 
tumblers before filling. Assures you of a clean package for 
your product. 


For cold or hot water rinsing, or hot water rinsing and 
steam sterilization. 


ROTARY RINSER 


The Kiefer SPRAY CONVEYOR Washes the 
containers after they are capped. Brings them to the 
labeler free from the product that has been splashed or 
§ spilled upon them—ready to display your product to 
the best advantage. 


SPRAY CONVEYOR 


Write for our catalog of food product packaging equipment. 
THE KARL KIEFER MACHINE COMPANY 


Cincinnati, Ohio 
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Wanted and For Sale. 


This is a page that must be read each week to be appreciated. 
what is offered here, but it is possible you will be a dozen times in the year. 
your opportunity your time is lost, together with money. 


You are unlikely to be interested every week, in 
If you fail to see and accept 
Rates upon application. 


For Sale— Machinery 


FOR SALE---Large stock new and practically new 
Canning Machinery at bargain prices. Write for catalogue. 
A. K. Robins & Co., Inc., Baltimore, Md. 


FOR SALE— 


1919 model ‘‘Peerless’? Huskers $75.00 each 
1919 model “‘Invincible’’ Huskers $45.00 each 
‘*Morral’’ Single Huskers $35.00 each 
Ayars Exhauster 
Hawkins Exhauster 
Lot Steam Engines 8 to 25 H. P. both Horizontal 
and Vertical 
40 x 48 open kettles 
5 4 tier Process Kettle Crates 
No. 1, 2 and 3 ‘‘Burt’’ Labeler 
No. 10 ‘‘Burt’’ Labeler 
No. 1, 2 and 3 “‘Knapp’’ Labeler 
250 ft. Roller Gravity Conveyor 


Canning Machinery Exchange, 
Third and Dillon Streets, 
Baltimore, Md. 


Machinery—Wanted 


WANTED —Huntley Bean Blancher. 
description and price. 


Address Box A-1430 care of The Canning Trade. 


State condition, 


For Sale—Factories 


FOR SALE —Fine Pea, Lima Bean and Tomato factory 
located in small Delaware Town. Water front property. 
Land, buildings and equipment. 

Address Box A-1432 care of The Canning Trade. 


FOR SALE—Fine Tomato and String Bean factory 
located in Anne Arundel Co. Water front property. Over 
14 acres land, building and equipment. 

Address Box A-1431 care of The Canning Trade. 


FOR SALE—Factory. One of Central Indiana’s best 
located, new and up-to-date Tomato packing plants. 
Good reason for selling. 


Address P. O. Box 33, Elwood, Ind. 


Wanted—Tomatoes 


TOMATOES WANTED 
Wanted to buy several thousand cases of No. 3 and 
No. 10 cans Tomatoes of the 1926 pack in weod cases. 
State size, quantity offered, and lowest net price. 
R. M. Messick & Sons 
Easton, Md. 


EMPLOYMENT EXCHANGE 
Help Wanted 


WANTED—Two experienced processors for canning factory. 
State experience and salary expected. Steady positioa. 
Philadelphia or New York. 


Address Box B-1428 care of The Canning Trade. 


Location 


WANTED -Experienced Sanitary Can Salesman to travel the 
Central Western territory, by one of the largest independent cau 
companies in the United States. This isa fine opportunity for a 
capable man to become associated with a large concern. 

Address Box B-1429 care of The Canning Trede. 


WANTED—As Superintendent of large factory in East, man ex- 
perienced in manufacture of food products. Must be capable, ex- 
ecuitve of proven ability, preferably with knowledge of jams, syru] s, 
etc. Answer stating age, experience, salary expected. 

Address Box B-1434 care of The Canning Trade: 


Positions—Wanted 


POSITION WANTED—Superintendent of 15 years experience 
in the canning business wants position in factory anywhere. Age 39 
Very good packer of Peas and Tomatoes. Best of references. 
Address Box B-1426 care of The Canning Trade. 


POSITION .WANTED—Catsup and Preserves processor of 


twenty years experience desires a connection with a reliable company. 
Full particulars on application. 


Address Box B-1427 care of The Canning Trade. 


POSITION WANTED—Young man, married, college education, 
nine years managerial experience with one of country’s recognized 
packers of fancy quality goods, desires change first of year, Want 
permanent position. References. 

Address Box B-1433 care of The Canning Trade. 


? 


—Since 1913— 


; Reference: Equitable Trust Co., Baltimore 
CANNED"FOODS BROKERS 


COMMISSION MERCHANTS 


Howard E. Jones & Co., Inc. 


200-202 E. Lombard St. at Calvert St., Baitimore, Md. 


ESTABLISHED 1856 


PHIL.EMRICH, 


MANUFACTURER 


CANNERS PACKERS’ | 


SUPPLIES - 


824 MAIN ST. CINCINNATI.O.U.S.A. 


Sa 
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YOU FEED This Machine ? 
WITH A BUCKET. 


Machines for Everything 
that 1s Canned 


and for every canning operation. Whenever 
you require a machine for: 
washing silking pulping 
cleaning trimming syruping 
conveying picking filling 
cutting mixing exhausting 
ding cooking cooling 
| blanching hoisting 
or any other canning operation 


remember, 
“If it's used in a Cannery SPRAGUE-SELLS it.”"—a 


machine for everything that’s canned—equipment for 
. every step in every process. 


Every machine bearing our name is backed with our 
guarantee: Complete satisfaction or money refunded. 
General Sales Headquarters 
Sprague-Sells Corp., 500 .N. Dearborn St., Chicago, [IL 

Branch Offices 
Los Angeles. Cal. San Francisco, Cal. 


i Newark, N.Y. Hayward, Cal. 
Ind. Seattle, Wash. Springfield, Mo. 


ZASTROW PINEAPPLE MACHINERY 
Used by the Principal Packers in the United States, Canada, Mexico, i y 
Bahama Islands, Hawaiian Islands, Cuba, Porto Rico, Australia i 
Africa etc. i 
2 Thread Rolling Machine 
4 with Hopper Feed 
i 
> 
A These blanks are poured and these finished screw- | 
2 into the hopper— caps are discharged. N 
1 
The operator pours the blanks into the hopper and 
| perfect screw-caps are discharged at the rate of | 
75 to 100per minute. That achievement places us 
! one block ahead of the procession. 
1 
1 Every Machine for can-making— ) 
STYLE ‘‘A’? ZASTROW PINEAPPLE SIZER and SLICER i C 
Capacity 7,000 to 10,000 Pines per day. 1 5 
Cameron Can Machinery Co. 
Zastrow Machine Co. Inc. ! 240 N. Ashland Ave. Chicago, U. S. A. : 
1404-10 Thames Street ‘Baltimore, Md. 
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ARE YOU CARRYING 


Full Insurance 


At the low cost of full insurance 
with 


CANNERS EXCHANGE SUBSCRIBERS 
at 


WARNER INTER-INSURANCE BUREAU 


it is not wise to assume any risk 
of financial loss by fire. 


LANSING B. WARNER Inc. 
155 E. Superior St., Chicago, Ill. 


Plant No2 Cicero, iil 


ARABOL 
Adhesives for Food-Packers 


Throughout the Food-Packing in- 
dustry the name ARABOL stands 
as the symbol of adhesive reliability. 


Today, after 40 years of leadership 
these famous glues and pastes are 
serving more Food-Packers than 
ever before inthe history of this 
business. 


THE ARABOL MEG. CO. 


New York: 110 East 42nd St. 


Chicago: (Cicero), Ill. Boston: 12 Commercial Wharf 
Baltimore: 1417 Thames St. Philadelphia: 123 N. 5th St. 


CAN PRICES 


1926 Prices 


The American Can Company announces the fol- 
lowing term contract prices, f.o.b. its factories, for 
standard sizes Sanitary Cans for the Central and East- 
ern parts of the United States, effective January 2 
1926. 


64.08 


$ .75 per M 

American Can Co 


ROYAL F. CLARK 
H. P. STRASBAUGH 
JAS. A. ANDERSON 


Have Endorsed This Seal 


PRICES 

AVS Postpaid 
1M @ $2.00 
2M @ 1.90 
CANNED FOODS 3M @ 1.85 
WEEK 5M @ 1.75 
10M © 1.50 


BALTIMORE MD 


Beautifully Lithographed 
in Colors. 


Help this Splendid movement by ‘using 
Seal on your Stationery. 
Order from 


H. GAMSE & BRO., 


Baltimore, Md. 


= 
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CANNED FOOD PRICES" 


Prices given represent the lowest figure generally quoted for lots of wholesale size, usual terms f. o. b. Baltimore (unless 
otherwise noted) and subject to the customary discount for cash. ****Many canners get higher prices for their goods; some 
few may take less for a personal reason, but these prices represent the general market at this date. 

Baltimore figures corrected by these Brokers: ) Thos. J. Meehan & Co. (§) A. E. Kidwell & Co. (*) Howard E. Jones & Co. 
New York prices corrected by our Special Correspondent. 


: 
Canned Vegetables CANNED VEGETABLES CANNED 
Balto SAUERKRAUT Standard White, N "1.9 
ASPARAGUS*—_(Calif.) Seconds, White, No. 1180 
White Mammoth, No. 3.15 Standard, NG. 1.00 Seconds, Yellow, No. 3....... 1.55 
White Mam., Peeled, No. 2%....... 3-15 Standard, No. 1.10 1-15 Selected Yellow, No. 3....... 
Green Mammoth, No, 3-05 Standard, No. 3.25 4.50 Pies, Unpeeled, No 1.30 
Green, Large, No. 24%......... Pies, Unpeeied, No. 10.......... ig” 
White, Large, Peeled, No. 214.) .00 Standard, No. Pies, Peeled No. 10 6.25 780 
White, Medium, No. 2%4........ 3.00 INO. Bs 1.505 PEARS 
White, Small, No. 2%... Standard; NO. 4.50 5.10 Seconds, No. 2, in Water........... 
Tips, ite, Mam., No. 1 sq......-- in Syrup 5 
Tips, White, Small, No. 1 sq....3.25 3.25 Seconds, No. 3, in Water.......1.00 .... 
Tips, Green, Mam., No. 1 sq....3.55 3.50 Sta (Green Corn Dried Lima). 1.35 < Standards, No. 3, in Water..... 1.40 1.75 
Tips, Green, Small, No. 1 sq....3.20 3.30 Standards, No. 3, in Syrup..... 1.50 1.75 
SWEET POTATOES${ Extra Stds., No. 3, in Syrup....1.60 ... 
BAKED BEANS} Standard, No. .90 1.20 PINEAPPLE* 
Plain, No. eee 250 -60 Standard; NO. 2.35 Bahama, Sliced, Extra, No. 2...1.85 
Standard, No. 1.35 1.50 Bahama, Grated, ppxtra No. 7 
Plain, INO. Standard, No. 4050 4.75 Bahama, Sliced, Std., No. 2. 
Aaln, NO. . awaii ice t 
1.40 1.55 Fancy, No. 2, f.0.b. County......... Hawaii, Sliced, Std. 338 
In Sauce No. 10.......0.ss0000s 4.25 4.50 Fancy, No. 3, f.0.b. County......... 1.40 Hawaii, Sliced, Extra, No 7 
BEANS} Hawai, Sliced, Std., No. 
Stringless, Std. Cut Green, No.2 .95 1.05 Ext. Std., No. 2, f.0.b. County....-- 1.05 awaii, Grated, Extra, No. 2....11. 2100 
Stringless, Std. Cut Green, No. 104. 75 5.40 Ext. Std.” No. 2’ Syrup, No. 10.......... 10.75 
Stringless, Std. Who. Gr. No. 2.1.20 1.05 Ext. Std. No. 2% ed ING 1650 11.50 
Stringless, Std. Who. Gr. No. 5.50 5.50 Ext. Std., No. 3 ie No. 10..... 2.50 
Stringless, Std. Cut Wax, No. 2. 1.00 Ext. Std., No. 3, f.0.b. County...... orto Rico, No. 10.............. 
Stringless, Std. Cut Wax, No.10.4.50 5.25 Ext. Std., No. 10 ....- RASPBERRIES. 
Limas, Fancy Green, No. 2.....2.30 2.25 Ext. Std., No. 10, f.0.b. County. Black, Water, No. 
Limas, Std. Green, No. 2........1.75 1.75 “No. 1 3 65 Red, Water, No. 
Limas, Std. White & Gr., No. 2.1.50 1.50 Black, Syrup, No: 2... batch increta 
Limas, Std. White & Ge, NO: Red, Syrup, No. 22. 
Limas, Soaked, No oe Water, NG. cine 
Red Kidney, Std 00 1.15 STRAWBERRIES§ 
Red Kidney, Std. No: Standard, | Syrup, No. 2... .... 2.10 
BEETSt{ Extra, Prese 
i — Std. No. 1, Whole Stock......... .55 .65 || 15.25 
Std. No. 10, Whole Stock. 4.50 4.75 
CARROTS} ae... Canned Fish 
Sta. Sliced, No. Std. No. 10, Trimmings.........4.00 4.40 HERRING ROE* 
Std. Sliced, No. 
Std. Diced, No. 2..ccecceeeeeeeee 1-10 1.15 Canned Fruits prec No. 2, Factory, 18 0z.1.40 1.65 
APPLES*—F. O. B. Factory Flats, 1 Ib. cases, 4 doz.... 
CORN} Maine, No. 10........ Flats, % Ib. cases, 4 doz........ 
Std. Evergreen, No. f.0.b. Co. 90 -95 New York, No. 10 OYSTERS* 
Sta: Shoepeg, No. 21:00 1.10 Pa., No. 10.... 2.75 3.00 Stand 
Ix. Std. Shoepeg, No. 1.10 standards, § 1.70 
fox. Std. Shoepeg, No.2, f.o.b. Co.1.00 APRICOTS® tandards, 8 o2z..... 2-80 3.15 
Fancy Sh No. 2, f.0.b.Co.1.10 1.15 OTS Standards, 10 oz..... 
y Shoepeg, No. 0. 
Std. Crushed, No. California Standard, No. 2%........ 2.35 ON OM 2.25 2.40 
Std. Crushed, No. 2, f.o.b. Co... 187% .95 California Choice, No. 214........... 2.85 SALMON* 
Ex. Std. Crushed, pO ee RSE -00 1.10 California Fancy, No. 2%........... 3.00 Red Alaska, Tall, No. 1. 4.00 2.90 
Ex. Std. Crushed, No.2,f.0.b. Co. BLACKBERRIES§ Red Alaska, Flat, No. 
HOMINY¢ Standard, No. 2...... 1.35 
Standard, Split, No. 1.00 1.20 6°75 Cohoe, Flat’ No. 
Standard, Split, No. 10. 3.60 Standard, No. 2, "Preserved. 2.00 Pink, "Tall, ’No. 
MIXED VEGETABLES} Standard, No. 2, in Columbia, Flat, No. 1..... 
Standard (NOs 1430 BLUEBERRIESS§ Columbia, Flat, No. %.......... 
05 1.25 Maine, NO. 3.15, Medium Red, 
Standard, Red, Water, No. 2...1.40 1.60 Wet No. 
Standard, 1.35 1.40 Standard, White Syrup No. 2 1.90 2.20 50 1.55 
PEAS} Rod Pitted, No. O. B, Eastport, Me., '26 pack 
No.3 Sieve, 2565 Sour Pitted Red, 10s...... % Oil, Keyless ........ 64.00 
No. 1 Sieve, No. 2, f.0.b. County. 1.30 California Standard 2%s ... Oil, Key, Carton 6.00 5.00 
No. 2 Sieve, No. 2........- 1.50 California Choice, No. 2% A Oil, a --- 6.00 4.50 
No. #Bleve, No. 2 fob. Gounty. California Fancy, No. 2% Tomato, Carton ...... Out 4.75 
No. 3 Sieve, No. 2.. 05 1.25 GOOSEBERRIES§ Mustard, Keyless 3.85 
No. 3 Sieve, No. 2, £.0.b. “County. 95 1.05 Standard, No. 2. % Mustard, Heylese 3.60 
No. 4 Sieve, No. 2, f.o.b. County. 1.00 5.50 TUNA FisH—Wie, ue 
oO. ieve, No. voce ite, per Case 
California Std., No. 2%, Y. 2.20 California, cove 
No. 4 Sieve .5.75 5.25 California Choice, No. 2%, 2°55 11.50 
E x. Std. No. 4 Sieve, No. 1.... .70 .80 California Fancy, No. 2%. 2.85 California, Is ... 21.00 23.00 
E. J. Sifted, No. 3 Sieve, No. 1.. .77% .85 Extra Sliced Yellow, No. 1.. 1.40 California, 4s, Blue ‘Fin 
J. Ex. Std., No. 2 Sieve, No. 1 185 -95 Standard White, No. 2.......... California, 19, Blue Fit. 12.75 
Pp econds, White California, 1s, Striped .. 12.00 
UMPKIN¢ Seconds, Yellow, California, %s, Yellow ....... 
Standard, No. 3 1.00 1.00 
NO. LO... Standards, Yellow, No. 3........ *A premium of 25c per case is charged on 
quash, No. 8........+.++++++++-1.00 1.00 Extra Standard Yellow, No. 3... 1.85 Maine Sardines where buyer specifies brand. 


4 
| 


30 


THE 


al) 


anning 
Industries 


ESTABLISHED 1878 


The Markets 


BALTIMORE, OCTOBER 25, 1926 


WEEKLY REVIEW 


Market Unusually Quiet for the Season—Chain Stores 
the Only Active Buyers—Some Holders Have 
Grown Tired of Waiting—Corn Is Quiet. 

Lima Beans and String Beans Ad- 
vancing—New Packed Spinach 
at Reduced Prices. 


ARKET There is no question but what the can- 
M ned foods market in all lines is abnormally 

quiet for this season of the year and considering 
that the big annual affair, Canned Foods Week, is just 
ahead of us. Small wonder, then, that canners every- 
where are puzzled by this lack of interest, as shown in 
the lack of buying energy. And it is hard for any mar- 
ket student to explain it. There seems to be no reason 
for it. General business conditions are good; buying 
in some other lines is reported well ahead of all other 
years, and yet canned foods feel the lack of it. This, 
however, applies almost entirely to the wholesale gro- 
cers and jobbers because the chain stores have not 
ceased their steady and continual buying. The chains 
are putting out a steady stream of canned foods of all 
kinds, and they will continue to do so, and the people, 
learning that they can secure the best bargains and the 
best assortments of freshest goods from the chains are 
more and more turning their trade to them. That is 
true of all grocery supplies, and not merely of canned 
foods. And it is the cause of some men saying that the 
wholesalers are merely “sulking.” If they are it is a 
very expensive show of bad temper, for they are play- 
ing directly into the hands of the chain stores in both 
the loss of trade by the retailers and in enabling the 
chains to buy their supplies at lower prices. The way 
to fight the chain store is not to lay down and let all the 
trade go to them, but to be up and doing and outselling 
them in quality. and service. 

Of course, that is what the canning industry would 
like to see, and why shouldn’t it? Canned foods con- 
stitute the largest single item of this line of trading, 
and they have a right to expect such attention. 

Everyone realizes that there must come a turn in 
this tide and heavy buying set in, but the canners are 
growing impatient about it, and some of them, even 


on canned tomatoes, which promise to be the most 
sought for and most wanted item in the whole list at 
no distant date, are being forced into sale. That is the 
only way that the sales at lower prices for tomatoes 
can be explained. It cannot be said that the tomato 
market is any weaker than it was last week, and in fact 
it is not weak at all, but the prices slumped off a fort- 
night ago, and they have not reacted as yet. But 
neither do we find any wholesalers who really think 
that the prices of canned tomatoes have any chance of 
being lower than they are today. That is the peculiar- 
ity of the whole thing; they understand the situation, 
particularly as to tomatoes, and yet they will not buy. 
lt only remains for the holders of tomatoes who want 
to make the nice profit that is apparently promised 
them with all certainty to wait. Time will produce the 
results if the holders can but wait. 

It is beginning to be realized by the buyers that 
the corn pack was not as heavy as expected, and some 
of them seem to be showing an interest. One might be 
justified in believing that the good quality corn among 
the carry-over of canned corn has been largely worked 
out, because there is now beginning to appear some off- 
quality corn of last year’s packing, and it is not helping 
the corn market. But if it is true that the carry-over 
has been worked down to that point this early in the 
fall, here is good reason to watch corn carefully, for it 
would be due for a considerable advance in price. Un- 
fortunately, there seems to be no way to get anything 
definite on any line of carry-over canned foods. There 
is a weakness here that should be corrected for all in- 
terests. 

There has been some nice spinach coming to mar- 
ket and the canners are making the most of their op- 
portunity, although the fresh shippers are more 
hungry for it than usual. And brokers report the buy- 
ers are showing keen interest in this item. No. 214s 
are quoted at $1.30 and 3s at $1.35, with 10s at $4.50, 
which marks a slight reduction from last week, owing, 
it would be explained, to the new packing, and which 
seems always in this market to cause reductions in 
prices. The supply of spinach throughout the coun- 


try is low, as California is cleaned out and other states 
also. For that reason there is no good cause for a low- 
ering of prices on account of the small addition this 
fall’s packing of spinach may make. 

Lima beans and string beans were both in better 
demand, the former being so scarce that attention has 
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been forced upon them, and string beans have been 
steadily moving back to better position, since the prac- 
tical failure of the crop resulted in a shortened pack of 
that article. Beans will be good holding from now on, 
and some wise buyers are covering before further ad- 
vances. 

Some few pears were packed in the city this past 
week, tut the canners are going light on these, as we 
previously predicted. They are being packed only as 
ordered. 

A slight reduction in the prices of sweet potatoes 
is to be noted, again due to the new packing of this 
item. It is probable that the growers of sweet potatoes 
are to blame for this, as they have been forcing their 
crops upon the market and have driven prices down in 
the fresh market. This is explained this way: the 
growers have had such poor results with nearly at 
crops this year that they need cash, and they are seek- 
ing it in any crop that will produce it quickly. The 
sweet potato crop was predicted as light, but the yield 
may be proving better than the early expectations 
promised. Sweet potatoes in cans are in larger demand 
now than ever before, and seem to be steadily growing 
in popularity. This week 2s are quoted at 0c, 214s at 
$1.25, 3s at $1.35, and 10s at $4.50. 

The pea market remains unchanged this week with 
interest said to be at low ebb. Buyers seem to be well 
supplied and are not inquiring. Pea canners every- 
where are looking to the action of the Milwaukee Con- 
vention next week, and doubtless many pea canners 
from other states will be present at that conference. 

Pumpkin is now being handled in the factories, and 
from what we can understand the pack will be only a 
moderate one. Prices are without change this week, 3s 
in this market being quoted at $1, and 10s at $3.25. 


The weather has been steadily growing colder and 
the oyster season is gradually improving. Later on 
the canneries will get busy on them, and it would seem 
they are wanted. : 


NEW YORK MARKET 


By “New York Stater,” 


Special Correspondent “The Canning Trade.” 


Quiet—Tomatoes Continue to Show Weakness—Corn 
Is Quiet—Low Grade Standard Corn Is Not 
meiping—Beans Mcoving—Sardines 
Advance—Salmon Easy—No. 

10 Apples Lower. 


New York, October 21, 1926. 


HE SITUATION —Aside from an upward reaction 

i in the price of Maine sardines, the week has been 

a rather quiet one in the canned foods market. 

The advance in sardines ranged 10 cents to 25 cents per 

case, according to grade and size. Distributors were 

operating in but moderate volume in practically the en- 

tire market, the situation remaining much the same 
as during the past few weeks. 

Southern ‘lomatces—Some slight weakness has 
developed in the market, variously attributed to the 
cznners’ need of ready money,nearness of cold weather, 
etc. Whatever the cause, the market was undeniably 
softened somewhat, chiefly on No. 2s. The current 
range or quotations holds as follows: 1s, 65 to 6714c; 
2s, £214¢ to 95c; 3s, $1.45 to $1.50; 10s, $4.75 to $5.00, 
ell per dozen f. o. b. cannery. Buying on the part of 
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sean in the local market has been rather indif- 
erent. 

Indiana Tomatoes—Indiana packs do not offer 
much price competition with Eastern tomatoes at the 
present time, and if the situation as regards stocks in 
the East is as tight as generally supposed, there is no 
reason why the Eastern canners cannot “sit tight” with 
every prospect of a more advantageous market later on. 
Indiana packers are quoting standards at 7214c for 1s, 
$1.00 for 2s, $1.45 for 3s, and $5.25 for 10s, all f. o. b. 
cannery. 

Corn Quiet—Advices received by jobbers indicate 
that holdings of old and new pack standard corn are ad- 
equate for the estimated requirements during the cur- 
rent season, and consequently there has been no great 
rush to cover. Southern canners are offering standard 
crushed at 90c per dozen at the cannery, with extra 
standard commanding $1.00 minimum. Whole grain 
shoepeg is steady at 95c for standard at the canneries. 
The market on Western corn ranges anywhere from 
8714c to $1.00 per dozen, according to brand and the 
reputation of the canner. Some of the “standard” 
corn which has been offered out at low prices during 
the past several weeks is reported to be of rather in- 
different quality. Fancy Western corn ranges $1.25 to 
$1.35 per dozen at the cannery, according to variety 
and seller. 

Standard Peas Firmer—Some of the larger dis- 
tributing interests are reported to have taken hold of 
the market for standard peas in a rather large way 
during the past few weeks, and this has been reflected 
by a lessening of selling pressure on the part of the 
packers. Standard 5s sweets are generally held at 95c 
per dozen, although it is barely possible that 90c 
might be done in some instances, these prices being 
f. o. b. Wisconsin canneries. The market for 5s Alas- 
kas holds around 90c at the cannery. Fancy peas are 
comparatively firm, and have been moving in better 
volume. 

Stringless Beans Moving—Low prices on string- 
less beans at retail, following the weak market on this 
item during the past season, have gone a long way to- 
ward further popularizing this item, and the market is 
showing a fair degree of activity at present. Southern 
packers are quoting standards at a range of 95c to 
$1.00 per dozen, f. o. b. cannery, and report that there 
1s quite a good inquiry reaching them. Extra standards 
are generally held at $1.10 per dozen at the cannery. 

Sardines Up—With the packing season practically 
over for the year, Maine canners have advanced their 
prices. This advance was predicted by the packers a 
few weeks ago, when they scaled their prices down- 
ward in line with temporarily lowered production costs, 
due to a heavier supply of fish and chéaper cottonseed 
oil. It appears that buyers in most instances dis- 
counted the talk of higher prices, however, and failed 
to cover in a large way at the lower quotations. This 
week’s advance amounts to 25 cents per case on all 
grades of sardines in cottonseed oil and tomato sauce. 
All grades of one-quarters and three-quarters mus- 
tards are quoted 10c per case higher in the revised 
price schedule. 

Spot Whitemeat Tuna Scarce—With the Coast 
market bare of whitemeat tunafish, jobbers are being 
forced into the spot market to pick up small lots to take 
care of their retail orders. Offerings in the local mar- 
ket are infrequent, however, and command high 
prices. The market for 1s is quoted at $23.50 to $25.00 
per case, while halves are generally held at $12.00 per 
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case minimum. Bluefin and striped are coming in for 
a heavier movement, and the same is true of yellowfin. 
Prices on bluefin are hardening in sympathy with the 
strong market on the whitemeat. 

Red Salmon Easy—Market for red salmon con- 
tinues easy on the Coast, but numerous rumors going 
the rounds of the trade regarding price concessions of- 
fered do not appear capable of substantiation. A good 
volume of business on fancy red Alaska talls has been 
done at $2.40 per dozen Coast, but reports of offerings 
at 10 to 15 cents per dozen under this figure appear to 
involve blocks that are not up to standard. Pinks are 
generally quoted at $1.35 Coast, with a quiet movement 
reported. Chums are quiet on spot, but quite firmly 
held by the packers. 

No. 10 Apples—A good pack of gallon apples is 
looked for this year, and this has been followed by some 
weakening of spot quotations on this item. Northwest- 
ern packers are offering solid pack at $4.00 per dozen, 
cannery. Eastern packers are quoting fancy 10s at 
$3.75 per dozen, with standards held at $3.00 to $3.25 
per dozen at the cannery. 

California Fruits—Jobbers are more concerned in 
handling their arrivals of California canned fruits than 
they are in making additional purchases, and new busi- 
ness has been rather slack. Fancy cling peaches are 
offered for Coast shipment at $2.55 for 214s, with 
choice at $2.20 per dozen and standards at $1.90. No. 
10 standards are held at $6.25 per dozen, Coast. 

Canned Foods Week—Preparations for observance 
of Canned Foods Week in the New York market are 
getting under way, and the outlook is favorable for a 
good business during this year’s campaign. The 
“Week” is no longer a novelty to the trade, but still 
commands considerable enthusiasm, and in addition 
has behind it the efficiency which experience has de- 
veloped among the members of the trade who have 
pushed the campaign during previous years. 


CHICAGO MARKET 


By “Wrangler,” 
Special Correspondent “The Canning Trade.” 


No Regular Buying in Canned Foods—Offerings of 
Peas Liberal—Canning Trade Editorial Arouses 
Attention—Canned Corn Being Packed 
Too Thin and Watery—Notes of 
Interest to Trade. 


Chicago, October 21, 1926. 


ENERAL -The market for canned foods is a bar- 
& gain table proposition. There is no regular buy- 

ing, but the buyers are all waiting and watching 
for anything in staple canned foods that is offered far 
below the market. 

The receipt of future purchases continues to oc- 
cupy the attention of the wholesale grocers, and there 
seems to be a general indisposition to buy further sup- 
plies unless from the bargain counter. The financing of 
the future purchases now arriving and the absence of 
any speculative prospects in the immediate future for 
canned foods seem to be discouraging and deterring all 
regular buying. 

Canned Peas—The offerings of peas of nearly all 
grades and sizes is liberal and canners—some canners 
—seem anxious to sell their holdings. Other cannev's 
are not meeting the market cuts and are confidently 
biding their time, feeling that all the peas that have 
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been packed will be needed and salable before another 
pack comes around. I have heard of no offerings at 
unusually low prices, and in fact there are no sensa- 
tional features in the market for canned peas. 


Canned Corn—lI have heard of several rejections 
this week on account of the corn being packed too thin 
or watery. The canners admitted the fault and attrib- 
uted it to the corn being packed too young and tender, 
and shipped corn of a heavier consistency in place of it. 

Iowa canners seem to be packing some canned corn 
of very fine quality this season, and samples which I 
have seen from the Virden, Grimes and Marshaltown 
canneries of lowa are superior in quality to any I have 
ever seen from that state. 

Opinion as to the probable output of canned corn 
for 1926 is divided. Some judges are holding that the 
output will be very much shorter than last year, while 
others hold that the output is running larger than ex- 
pected and will equal that of 1925, though a decreased 
acreage was grown of corn for canning purposes, as 
they claim that the superior average yield of the sea- 
son will make up for the decreased acreage. 

Considerable attention has been attracted to the 
editorial in The Canning Trade of two weeks ago, per- 
taining to the superfluous or excess amount of sugar 
being used in the canning of corn, and the general opin- 
ion seems to agree with th eeditorial to the effect that 
too much sugar discolors the corn and spoils the nat- 
ural flavor. 


Canned Tomatoes—The pack of tomatoes in Indi- 
ana has closed, but I understand that a few canners are 
still running lightly on pulp, made from the smaller and 
culled tomatoes which come in too late for the regular 
pack. 

Opinions as to the output of canned tomatoes in 
the Central West are very conflicting, and no two ex- 
perts seem to hold the same view. 

The buying is very limited and the market is quite 
indifferent and flat. The Eastern decline in prices ap- 
pears to have just begun to exert an influence on the 
buying and has caused an absolute cessation of inter- 
est for the time being. 


Kiefer Pears—Michigan is now packing Kiefer 
pears and some spot buying is in progress. Canners 
are selling their pack as fast as it is made, and ‘are 
accumulating no surplus. In fact, they seem inclined 
to pack the pears only as the orders are received. This 
variety of pears can be had for several weeks, while 
being ripened in straw, and canners seem to wait for 
orders and specifications before they pack the goods. 


Canned Foods Week—Thorough and active prep- 
arations are being made for the celebration of Canned 
Foods Week. I understand that the chain grocery 
stores are going to extend the period and make a two 
or three weeks period of it, and that some of them have 
already put out some of the banners and signs in their 
stores. 


Canned Peaches—The packing of peaches is now 
in progress in Michigan, but I understand that the crop 
is small and that canners are selling their output as 
rapidly as they get it into the cans. The enormous crop 
of peaches grown this season in California and else- 
where is not conducive to holding the output of the can- 
neries waiting for a higher market, but there were not 
enough peaches to supply the demand last season, and 
the probability is that all the output of 1926 will be 
promptly sold and put into consumption. 
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CALIFORNIA MARKET 


By “Berkeley,” 
Special Correspondent “The Canning Trade.” 


Good Quality of Tomatoes Coming in—No Change in 
Market Conditions — Heaviest Movements of 
Canned Fruits on Record—Some Off 
Grade Pie Stocks at Varying 

Prices—Spinach Short. 
San Francisco, October 21, 1926. 

ROPS—Further rains have fallen in California, 

but these have been light in the districts where 

tomatoes are grown and the damage has been al- 
most negligible. In fact, this crop has been benefited, 
rather than otherwise, by the rains that have fallen to 
date. Warm weather has come in the wake of the 
showers and tomatoes are ripening under splendid con- 
ditions, with the result that stocks being delivered to 
canneries are still of good quality. No frosts have oc- 
curred as yet in California, and there is a possibility 
that canning operations may continue for another 
month. Tomatoes now form practically the only item 
on which canners are operating. 

The Market—The market situation on California 
canned fruits shows little change, and only routine ac- 
tivity is expected during the next few weeks. No new 
lists have been put out by the large packers of late, and 
none are expected for some time. Deliveries continue 
to occupy the attention of packers, and the movement 
of canned fruits out of California is the heaviest on rec- 
ord. Most of the large buyers have anticipated their 
requirements quite fully, and will probably not be in the 
market again until after the first of the year. Inqui- 
ries are already being received as to the size of the 
peach pack, which will establish a new record, but defi- 
nite figures will probably not be available until early in 
January. Whether or not the release of pack statistics 
will have any effect on the market is a question, since 
holdings in no lines are excessive. Early in the season 
a shortage of No. 10 peaches was promised, as everyone 
seemed anxious to concentrate on high-grade fruit, but 
at the last minute a lot of fruit was packed in this size 
container. In some instances too little attention was 
paid to quality, with the result that quotations on the 
pie grade run an unusually wide range. 

Spinach—Spinach is probably as closely cleaned 
up as any item in the list of California canned products. 
The output is about half a million cases less than in 
1925, but sales have been fully as large as those of a 
year ago, as there was quite a carry-over at the open- 
ing of the season. Plans have been made for planting 
an increased acreage next spring, it being the opinion 
of the trade that the market for spinach can be in- 
creased materially. Prices in this market are firm at 
$1.10 for No. 1, $1.80 for No. 2, $1.60 for No. 214, and 
$5.10 for No. 10. 

Asparagus—Asparagus continues to move off 
steadily and buyers are finding it difficult to get some 
grades. The Mammoth and Large sizes in both white 
and green are very scarce, and many packers have 
nothing to offer in these. White grades in all sizes are 
hard to locate, and large tips are also scarce. In fact, 
few packers are quoting large tips in either white or 
green. 

Tomatoes—Sales of California canned tomatoes 
have been so brisk of late that some packers have been 
compelled to withdraw offerings until the extent of the 
pack is more definitely known. Should the packing sea- 
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son continue a few weeks they will be back with fur- 
ther offerings, but do not care to consider further busi- 
ness at present. Prices continue firm, but there have 
been no further advances of late. About the only dif- 
ference is that some packers who usually sell their 
products a little cheaper than some of the large con- 
cerns with an established reputation are now demand-. 
ing the top price, and in many cases they are getting it. 
California tomatoes are going into markets seldom 
reached by this article, and everything that can be 
packed is finding a buyer. 

Coast Notes—The fifty-ninth convention of Cali- 
fornia Fruit Growers and Farmers will be held at Ful- 
lerton November 9 and 10, when an ambitious program 
will be presented. An interesting feature will be the 
presence of Chris L. Christensen, head of the Division 
of Co-operative Marketing and the United States Bu- 
reau of Agricultural Economics. California is recog- 
nized as being a leader among the states in co-operative 
marketing, and the visit of Mr. Christensen is in the 
nature of a recognition of this fact. Canners will be 
well represented at the gathering, since many of their 
problems are closely interwoven with those of growers. 

Canned ripe olives are sharing in the firm position 
enjoyed by most California products, and higher prices 
are expected, owing to the shortness of the crop. Last 
year’s short crop of less than 13,500 tons was expected 
to be followed by a heavy yield, as olives usually yield 
heavily one year and light the next, but this has not 
proved to be the case. Total production for the state is 
estimated by J. J. Hoey, secretary of the California 
Olive Association, at not more than half of last year. 
The shortage is particularly acute in the northern half 
of the state. California is the sole producer of canned 
ripe olives, no other olive producing country packing 
the product in its mature state. The bulk of the pack 
is consumed in the state, although the ripe olive is not 
unknown in other states and in some foreign countries. 


R. I. Bentley, president of the California Packing 
Corporation, is spending a couple of weeks at Los An- 
geles. He is president of the San Francisco Opera As- 
sociation, which recently concluded a season of grand 
opera here, and went south with the stars of the com- 
pany for a series of performances there. 


CONVENTION DATES. 


October 26-28—Wisconsin Canners, Fall Meeting, M:\- 
waukee, Wis. 

November 11-13—Indiana Canners, Lafayette, Ind. 

Nov. 30-Dec. 1—Western Canners, Semi-Annual, New 
Palmer House, Chicago, IIl. 

December 2-3—Iowa-Nebraska Canners. 

December 7—California Peach Growers, San Francisco, 


al. 

December 7 and 8—Ohio Canners. 

December 9-10—New York State Canners, 
Hotel Seneca, Rochester. 

December 14—Pennsylvania Canners, Annual, 
Colonial Hotel, York, Pa. 

December 15-16—Minnesota Canners, New Nicollet 
Hotel, Minneapolis, Minn. 

January 2-4, 1927—Northwest Canners, Annual, 
Multnomah Hotel, Portland, Ore. 

January 6-7, 1927—Missouri Valley Canners, Annual, 
Colonial Hotel, Springfield, Mo. 

Jan. 24 to 29, 1927—National Canners, National Food 
Brokers, Canning Machinery and 
Supplies, National Pickle Packers, 
at Atlantic City. : 
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What Canned Foods Distributors are Doing 


Question of Adequate Compensation for Wholesale Grocers Comes Into Limelight as Royal 
Distributing Company’s New Sales Policy Goes Into Effect—McLaurin Condems Plan 
as unfair to the Jobber—Newman Quits National Association Post—Chains Have 
Shown Rapid Growth in Past 15 Years—Return of Meat Packers to Grocery 
Field an Interesting Possibility. 


for tne service Wnolesaie grocer, Which has veen tne 

subject OL considerable discuSsion during the past iew 
years, Wnen the aeve.opment or the “desk jobber,” revaulers’ co- 
upe.atives, and other trade groups seriously attected the business 
or the “old line’ jobbers, has developed new interest since the 
uction of the Koyai Distributing Company last month in revising 
its trade terms to its distributors. 

While comment regarding the change made by Royal has 
been both favorable and unfavorable, it appears that the con- 
sensus of opinion disapproves of the idea, to quote the conclu- 
sions of J. H. McLaurin, president of the American Wholesale 
Grocers’ Association. In commenting on the change, Mr. Mc- 
Laurin says: “It is, perhaps, not exaggerating to say that no 
announcement of a manufacturer in recent years has occasioned 
more widespread interest and universal comment than has been 
developed by this statement of the Royal Distributing Company. 
This office has for some weeks been deluged with letters from 
practically every State with comments ranging from commenda- 
tion to condemnation. These letters request an expression of 
our views concerning the action taken by these manufacturers. 

“We desire, in the first place, to predicate our further re- 
marks upon the statement of our belief that in this action taken 
by the Royal Distributing Company they have acted in good 
faith and for the purpose of recognizing a fundamentally eco- 
nomic principle that compensation in any line of endeavor is 
determined by the degree of service rendered or labor performed. 
Our delay in attempting any discussion of the subject has been 
due to two facts: first, our belief that any reference by this 
office should be delayed until the new plan had become effective 
and operative with wholesale grocers; second, because of_our 
desire to interview the officials of the Royal Distributing Com- 
pany before attempting to interpret the communication, and this 
interview we have recently had. While in agreement, as stated 
above, with the principle involved in this new plan adopted by 
the Royal Distributing Company, we unhesitatingly express our- 
selves at variance with them in the method by which they pro- 
pose to accomplish what they state to be the desired end. Our 
first objection is based upon the fact that a trade discount of 5 
per cent to the retail trade is made applicable to the small 
quantity of five cases of their products—not five cases of baking 
powder, but five cases of their assorted products. Should there 
be contained in that five case lot only two cases, or even one 
case, of baking powder, special commission (when, and if, paid) 
is applicable. The wholesale grocer cannot and should not be 
expected to sell baking powder on a 10 per cent margin. Again, 
we object to the condition that freight will be prepaid only on 
carload shipments (straight or pool). This inevitably must re- 
sult with great frequency in two evils: A jobber on the large 
market where pool cars are possible at times must purchase 
these products whether he needs them or not in order not to 
forfeit the freight charges; and the jobber on the smaller mar- 
ket, where pool cars are not practicable or possible, does in each 
and every instance fail to enjoy freight paid terms. It is dis- 
tinctly set forth in the announcement and emphasized that the 
“special sales commission is not a ‘condition of sale.’” The 
Royal Distributing Company reserves the right to pay it only to 
those who are in their opinion ‘justly entitled to same.’ Under 
the conditions named, therefore, the proposition resolves itself 
into the stated terms of 10 per cent trade discount to the job- 
ber, 5 per cent of which it is agreed by the jobber he will give 
the retailer on retail sales of five cases of assorted products. 
Under those conditions, the proposition is not sound; the com- 
pensation is inadequate. Again, we point out what we conceive 
to be a weakness in the proposition in that assuming that the 5 
per cent ‘special sales commission’ is actually paid, this compen- 
sation is deferred for ninety days, while a large portion of the 
product sold by the wholesaler has been sold to the retail mer- 
chant on a basis of 10 per cent, less 5 per cent, meaning that in 
such cases the jobber has enjoyed a 5 per cent compensation and 
waits ninety days for another 5 per cent. Such a plan we re- 
gard as inequitable. We do not agree with the Royal Distrib- 


C OMPENSATION—The question of adequate compensation 


uting Company in their broad inference that a 10 per cent com- 
pensation on baking power is either reasonable or adequate. 
We are not unmindtul of the computation by which they arrive 
at their statement that because a very large proportion of bak- 
ing powder is sold in less than five cases the 5 per cent trade 
discount is not carried to the retailer. It is our belief that a 
very large proportion of their baking powder, sold by the job- 
ber, will move in the five-case assorted lots (that is, assorted 
with their jellies and other products). This five-case assortment 
may, of course, result advantageously to the company in movin 
the ‘other products,’ but it will leave the wholesale grocer hold- 
ing the bag when in order for the retailer to get the special 5 
per cent trade discount he includes ‘other products’ in the five- 
case lot, leaving the jobber to carry the burden. We wish to 
make it clear, and therefore repeat, that we feel the move of the 
Royal Distributing Company is indeed in the right direction, but 
we are led to hope that they feel disposed to revise this proposi- 
tion in such a way as to render it more favorable to the jobbers’ 
interest, while at the same time operating more effectively in 
poe aan the purpose designed by the manufacturers them- 
selves. 

Newman Quits National Association—John B. Newman, for 
several years in charge of the field work of the National Whole- 
sale Grocers’ Association, has resigned from the organization, 
and will join the Royal Baking Powder Company as special rep- 
resentative for this company and the Royal Distributing Com- 
pany, effective November 1. Mr. Newman is one of the most 
widely known and well-liked figures in the wholesale grocery 
world, and will carry with him the friendship of the entire in- 
dustry in his new connection. He was at one time assistant to 
the president of the National and later became field secretary. 
He has a wide acquaintance among wholesale grocers, and has 
probably as keen a grasp upon the problems confronting the in- 
dustry as any member of the trade. Mr. Newman, who hails 
from Elgin, Illinois, was at one time Illinois State Food Com- 
missioner, after several years’ experience in food and dairy work 
under previous commissioners. 

The Chains’ Growth—Some interesting data on the growth 
of the chain grocery store industry developed at the recent con- 
vention of the National Chain Store Grocers’ Association in Buf- 
falo. According to one chain operator, it is estimated that 75 
chain grocery organizations operate in the neighborhood of 
50,000 stores, and that the total volume of all chain store or- 
ganizations must be considerably in excess of $3,000,000,000 
annually. Twenty-five per cent of the business in the grocery 
industry is done by the chains. The chain store industry has 
attained this magnitude during the past fifteen years, and, ac- 
cording to the operator quoted, its growth has been due to the 
fact that it offers to the public a convenient place to trade, fair 
prices, high quality merchandise in most instances, and a clean- 
liness and sanitary condition in stores that invites people to take 
advantage of the opportunities that are afforded to them. And 
this growth despite the fact that the national trend of the times 
and of the country has been toward “service,” which included 
not only delivery, but a very great swinging of the pendulum 
to instalment and credit. 

The Consent Decree—Further hearings on the packer con- 
sent decree case are anticipated during the next few weeks, and 
it is apparent that the long-drawn struggle is at least reaching 
the “show-down” point. Recent developments, on the whole, 
have favored the packers, but both the Department of Justice 
and the two wholesale grocers’ associations appear determined 
to carry the case to the United States Supreme Court for final 
adjudication, and in this event, it is anticipated that the validity 
of the decree will be upheld. Even though the decision should 
go in favor of the Chicago meat packers, it would be too late for 
the latter to be much of a factor in the canned foods business 
during the current season. While, as previously stated, whole- 


sale grocers expect a solution to the controversy favorable to 
their interests, there has been considerable interest shown in the 
trade regarding the situation which would be brought. about in 
the event that the meat packers should succeed in having the 


consent decree definitely nullified, which they are now attempt- 
ing to do. 
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EXAMPLE 


Thirty-four New Ermold Labelers 
Are Being Employed to Label Every Size of 
HELLMANN’S 
“BLUE RIBBON MAYONNAISE” 
In the Six Plants of This Company 
BECAUSE 

’ They Represent A Minimum COST For The Maxi- 


mum Efficiency Received. 


An ERMOLD Is Today The Most Profitable Investment 
Both As A Labor Saver And For Low Operating Cost. 


EDWARD ERMOLD COMPANY 


World’s Largest Manufacturers of QUALITY Labeling Machines 


Hudson, Gansevoort and Thirteenth Sts. NEW YORK, N. Y. 
Canadian Agents—Freyseng Cork Co., Ltd. Toronto and Montreal France, Belgium and Italy—R. J. Lecomte, 11 Place des Vosges, Paris 
Argentine—Felix Rimpler & Cia, Entre Rois 39-49, Mendoza Germany, Denmark and Sweden— Anton Peterson & Henius. Copenhagen 


Brazil —Sander & Deutschmann, Rua General Camara, 201-Sub, Rio de Janeiro Australia - Geo. H. Dowsing, Sydney 
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HE POWER of attractive labels 
to help sales has been repeat- 
edly proved. 

‘Putting your product on the dealer's 
shelves does not complete the sale. 
Why not help the dealer sell your 
goods by using attractive labels that 
will create a favorable impression. | 

Let us show you what we mean, in by 
attractive labels. 


CONSULT OUR 
TRADE MARK BUREAU | 


No new brand should be adopted 
without careful investigation. } 

: We operate a Trade Mark Bureau 
for the benefit of our customers.: It 
contains records of over 829,000 
brand names including all registered 
brands. The service is free. 


The. United States Printing 
& Lithograph Company . 


Color Printing Headquarters 


CINCINNATI BROOKLYN 
55 BEECH ST. 70 N. 3rd. ST. 


BALTIMORE 


SMILE AWHILE 


There is a saving grace in a sense of humor. 


Relax your mind—and your body. You’ll be better mentally, 
_ Physically—and financially 


Send in YOUR contribution 


All are welcome. 


THEN WHAT? 


Englishman—You need have no fear of bears, Sambo. They 
are extinct in this country. 

Sambo—Yes, boss, but some day I might run into one kinda 
suddenlike dat didn’t know he was extinct.—Langport Herald. 


A WORLD OF IT 


A schoolmaster had been giving his class a lesson in phy- 
sical geography, and had explained that the world is made up 
of land and water. 

Then in order to see if the 
asked: 
make?” 

Presently a little boy put up his hand and replied: Mud, sir!” 


had been paying attention, he 
“Now, boys, can you tell me what it is land and water 


SOCIAL CANDOR 


A woman (over the phone)—“My dear, do come over and 
see my gown. Everyone says I look awfully in it.” 

Her best friend—“I’ll come at once, dear. It must be a 
wonderful gown.”—Answers, London. 


A BANQUET 


Nurse (with baby’s bottle)—How would you like to watch 
me feed him, Johnny? 
Brother—Feed him? 


Hooray! To what? 


HE’S NERVOUS 


First Warden—I don’t like the looks of No. 47. He’s been 
pacin’ up and down his cell all night, and looks dangerous. 

Second Warden—Well, can you wonder? His sentence for 
bigamy expires today and both his wives will be waitin’ out- 
side.—Passing Show, London. 


FIRST SERVED 


“Last evening, sir, I distinctly saw my daughter sitting in 
your lap. What explanation have you, to make?” 
“T get here early, sir; before the others.” 


ANYWHERE ELSE 


Taxi Driver—Where shall I drive you, sir? 

Reveller—I don’t care—Shay, d’you know where Johnson 
street is? 

Taxi Driver—Yes. 

Reveller—Well, don’t drive me there—that’s where I live.— 
Aussie. 


WANTED—A FLASK 


Helen—Bob fell and cut himself badly on a broken bottle. 
Lena—Where’d he get cut? 
Helen—On the hip, of course, silly. 


A TRIFLE 


“Father, I have swallowed a franc.” 
“Doesn’t matter, sonny. It’s not worth much now.”—Jour- 
nal Amusant, Paris. 


CAN’T AFFORD TO QUIT 


Mrs. Figgers (reading newspaper)—Do you know, Henry, 
that every time you draw your breath someone dies? 

Mr. Figgers—Well, I’m sorry, sorry, but I can’t help it. If 
I quit drawing my breath, I’ll die, too. 
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WHERE TO BUY 


—— =the Machinery and Supplies you need and the Leading Houses that supply them 


Consult the advertisements for details. 


ADJUSTER, for Chain Devices. 

Frank Hamachek Co., Kewaunee, Wis. 
Apple Paring Machines. See Paring Mach. 
APRONS (factory), Acia, Water Proof. 

Phil Emrich, Cincinnati. 

BEAN SNIPPER. 

Chisholm-Ryder Co., Niagara Falls, N. Y. 
BEET MACHINERY. 

Ayars Mach. Co., Salem, Nn. J. 

Hansen Cang. Mchy. Corp., Cedarburg, Wis. 

A. K. Robins & Co., Baltimore. 

Baskets, Wire, Scalding, Picking, Etc. 
See Cannery Supplies. 

BELTS, Carrier, Rubber, Wire, Etc. 

La Porte Mat and Mfg. Co., La Porte, Ind. 
Bean Cleaners. See Clean and Grad. Mach. 
Beans, Dried. See Pea and Bean Seed. 

BELTING. 

The Fairbanks Co., New York. 

BOARD, Corrugated Wrapping. 

Hinde & Dauch Paper Co., Sandusky, Ohio. 
BLANCHERS, Vegetable and Fruit. 

Ayars Mach. Co., Salem, N. J. 

Berlin-Chapman Co., Berlin, Wis. 

A. K. Robins & Co., Inc., Baltimore. 

Sprague-Sells Corp., Chicago. 

Blowers, Pressure. See mps. 
BOILERS AND ENGINES, Steam. 
Edw. Renneberg & Sons Co., Baltimore. 
A. K. Robins & Co., Inc., Baltimore. 
Slaysman & Co., Baltimore. 
Bottle Caps. See Caps. 
Bottle Cases, Wood. See Boxes, Crates. 
Bottle Corking Machines. See Bottlers Mcy. 
BOTTLERS’ MACHINERY. 
Ayars Mach. Co., Salem, N. J. 
Edw. Ermold Co., New York City. 
Karl Kiefer Machine Co., Cincinnati, O. 
Bottle Screw Caps. See Caps. 
BOX (Corrugated) SEALING MACHINE. 
A. K. Robins & Co., Inc., Baltimore. 
Boxes, Corrugated Paper. See Corrugated 
Paper Products. 
BOXING MACHINES. 
Westminster Machine Works, Westminster, 


Md. 

Fred H. Knapp Co., Ridgewood, N. J. 
BROKERS. 

Howard E. Jones & Co., Baltimore. 

Thomas J. Meehan & Co., Baltimore. 
Buckets and Pails. Fiber. See Fibre Conts. 
Buckets and Pails, Metal. See Enameled 

Buckets. 
Buckets, Wood. See Cannery Supplies. 


BURNERS, Oil, Gas, Gasoline, Etc. 

A. K. Robins & Co., Inc., Baltimore. 
BY-PRODUCTS, Machinery. 

Edw. Renneburg & Sons Co., Baltimore. 
Burning Brands. See Stencils. 
CANNERS, Fruits and Vegetables, Etc. 

Cal. Pkg. Corp., San Francisco, Cal. 
Cabbage Machinery. See Kraut Mchy. 
CAN COUNTERS. 

Ams Machine Co., Max, New York City 

Ayars Mach. Co., Salem, N. J. 

Can Conveyors. See Convrs. & Carriers. 
Can Fillers. See Filling Machines. 


CANMAKERS’ MACHINERY. 
Ams. Machine Co., Max, New York City. 
E. W. Bliss & Co., Brooklyn, N. Y. 
Cameron Can Mchy. Co., Chicago. 
Slaysman & Co., Baltimore. 
an Markers. See Stampers & Markers. 


CAN SEALING COMPOUNDS. 
Ams, Machine Co., Max, New York City. 


CAN WASHING MACHINES. 

Hansen Cang. Mchy. Co., Cedarburg, Wis. 
CANS,Tin, All Kinds. 

American Can Co., New York. 

Atlantic Can Co., Baltimore. 

Continental Can Co., New York City. 

Heekin Can Co., Cincinnati, O. 

Phelps Can Co., Baltimore. 

Southern Can Co., Baltimore. 

U. S. Can Co., Cincinnati, Ohio. 

Wheeling Can Co., Wheeling, W. Va. 
CANNERY SUPPLIES. 

Ayars Mach. Co., Salem, N. J. 

Anderson-Barngrover Mg. Co., San Jose, Cal. 

Berlin-Chapman Co., Berlin, a 

Phil Emrich, Cincinnati. 

H. A. Kries & Son, Baltimore. 

The Indianapolis. 

A. K. Robins & » Inc., Baltimore. 

Sinclair-Scott Ce., Baltimore. 


Slaysman & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Zastrow Machine Co., Bartimore. 


Can Stampers. See Stampers and Markars. 


CAPPING MACHINES, Soldering. 
Ayars Machine Co., Salem, N. J. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 

Capping Steels, Soldering. See Cannery Sup 


CARRIERS AND CONVEYORS, Gravity. 
Berlin-Chapman Co., Berlin, Wis. 
Karl Kiefer Machine Co., Cincinnati, O. 
Sprague-Sells Corp., Chicago. 
Cartons. See Corrugated Paper Products. 
Catsup Machinery. For the preparatory 
work: See Pulp Mchy.; for bottling, see 
Bottlers’ Mchy. 
Chain Belt Conveyors. See Conveyors. 
Chain for Elevating, Conveying. See Con- 
veyors. 
Checks, Employes’ Time. See Stencils. 
Chutes, Gravity, Spiral. See Carriers. 


CIDER AND VINEGAR MAKERS’ SUP- 
PLIES. 


Karl Kiefer Mach. Co., Cincinnati, O. 


CLEANER AND CLEANSER (Wyandotte) 
J. B. FordCo, Wyandotte, Mich. 
CLEANING AND GRADING MACHIN.- 
ERY, Frult. 
Huntley Mfg. Co., Silver Creek, N. Y. 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Cleaning and Washing Machines, Bottle. 
See Bottlers’ Machinery. 
Cleaning Machines, Can. See Can Washers. 
Clocks, Process Time. See Controllers. 
CLOSING MACHINES, Open Top Cans. 
Ams, Machine Co., Max, New York City. 
E. W. Bliss Co., Brooklyn, N. Y. 
Cameron Can Machy. Co., Chicago, II. 
Slaysman & Co., Baltimore. 
Coils, Copper. See Copper Coils. 
Condensed Milk Canning Machinery. See 
Milk Condensing Machinery. 


CONVEYORS AND CARRIERS, Canners. 
Berlin-Chapman Co., Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 


COOKERS, Continuous, Agitating. 


Anderson-Barngrover Mg. Co., San Jose, Cal. 
Berlin-Chapman Co., Berlin, Wis. 
Cookers, Retort. See Kettles, Process. 


COOLERS, Continuous. 
Anderson-Barngrover Mg. Co., San Jose, Cal. 
Berlin-Chapman Co., Berlin, Wis. 
Sprague-Sells Corp., Chicago. 

COPPER COILS, for Tanks. 


Berlin-Chapman Co., Berlin, Wis. 
F. H. Langsenkamp Co., indianapolis. 
Sprague-Sells Corp., Chicago. 


Copper Jacketed Kettles. See Kettles, Cop. 


CORING HOOKS, Pitting Spoons, Ete. 
Phil Emrich, Cincinnati. 

CORKING MACHINES. 
Edw. Ermold Co., New York City. 


CORN COOKER-FILLERS. 
Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
Morral Bros., Morral, Ohio. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 


CORN CUTTERS. 
Berlin-Chapman Co., Berlin, Wis. 
Morral Bros., Morral, Ohio. 

A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 

CORN SHAKERS. 

Ayars Machine Co., Salem, N. J. 


CORN HUSKERS AND SILKERS. 
Berlin-Chapman Co., Berlin, Wis. . 
Huntley Mfg. Co., Silver Creek, N. Y. 
Morral Bros., Morral, O. 
Sprague-Sells Corp., Chicugo. 
Peerless Husker ., Buftaio, N. Y. 
Corn Mixers and Agitators. See Corn 


CORRUGATED PAPER PRODUCTS. 
{Sete Bottle Wrappers, Etc.) 
Hinde & Dauch Paper Co., Sandusky, O. 
Counters. See Can Counters. 
Countershafts. See Speed Reg. Devices. 


CRANES AND CARRYING MACHINES. 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott, Baltimore. 

Sprague-Sells Corp., Chicago. 
Zastrow Machine Co., Baltimore. 


CRATES, Iron Process. 


Berlin-Chapman Co., Berlin, Wis. 
Edw. Renneburg & Sons Co., Baltimore. 
A. K. Robins & Co., Inc., ssaltimore. 
Sprague-Sells Corp., Chicago. 
Zastrow Machine Co., Baltimore. 
Cutters, Corn. See Corn Cutters. 
Cutters, Kraut. See Kraut Machinery. 
as String Bean. See String Bean 
cy. 


DECORATED TIN (for Cans, Caps, Ete.) 
American Can Co., New York. 
Continental Can Co., New York City. 
Southern Can Co., Baltimore. 
Can Co., Cincinnati.. 


Dies, Can. See Canmakers’ Mchy. 
Double Seaming Machines. See losi 
Machines. 


DRYERS, Drying Machinery. 
Edw. Renneburg & Sons Co., Baltimora. 
Slaysman & Co., Baltimore. 

Employers’ Time Checks. See Stencils. 


ENAMELED BUCKETS, PAILS, Etc. 

Phil Emrich, Cincinnati. 

The Langsenkamp Co., Indianapolis. 

Sprague-Sells Corp., Chicago. 

A. K. Robins & Co., Inc., Baltimore. 
Engines, Steam. See Boilers and Engines. 
Enameled-lined Kettles. See Tanks. 
EVAPORATING MACHINERY. 

Berlin-Chapman Co., Berlin, Wis. 

Edw. Renneburg & Sons Co., Baltimore. 


EXHAUST BOXES. 


Anderson-Barngrover Mg. Co., San Jose, Cal. 
Ayars Machine Co., Salem, N. J. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
Zastrow Mach. Co., Baltimore. 

Factory Stools. See Stools.. 

Factory Supplies. See Cannery Supplies. 


FACTORY TRUCKS. 


Chisholm-Ryder Co., Niagara Fal ow. 
The Fairbanks Co., New York. wai 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicugo. 
FIBRE CONTAINERS for Food (not her- 
metically sealed). 
American Can Co., New York. 
Continental Can Co., New York. 
Hinde & Dauch Paper Co., Sandusky, O. 


FIBRE PRODUCTS, Boxes, Boxboards, ete. 


Hinde & Dauch Paper Co., Sandusky, O. 
"Gee and Cookers. See Corn Cooker- 


Fillers. 
Filling Machines, Bottles. See Bottlers’ 
Machinery. 


FILLING MACHINES, Can. 


Andersor -Barngrover Mg. Co., San Jose, Cal. 
Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
Huntley Mfg. Co., Silver Creek, N. y 
Karl Kiefer Machine Co., Cincinnati, O. 
The Langsenkamp Co.., Indianapolis. 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Filling Machine, Syrup. See Syruping Mach, 
FINISHING MACHINES, Catsup, Etc. 
Karl Kiefer Mach. Co., Cincinnati. 
F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Baltimore. 
inclair-Scott Co., Baltimore. 
prague-Sells Corp., Chicago. 
Food Choppers. See Choppers. 
Friction Top Cans. See Cans, Tin. 
Fruit Graders. ag Cleaning and Grading 


Machinery, 
See Paring Machines. 


it Parers. 
FRUIT PITTERS AND SEEDERS. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Fruit Presses. See Cider Makers’ 
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WHERE TO BUY—Continued 


GENERAL AGENTS for Machinery Mfrs. 
lin-Chapman Co., Berlin, Wis.. 
Robins & Co., Inc., Baltfmore. 
Sprague-Sells Corp., Chicago. 

Generators, Electric. See Motors. 

GLASS-LINED TANKS. 

Pfaudler Co., Rochester, N. Y. 
Sprague-Sells Corporation, Chicago.. 

GLUES, for Sealing Boxes. 
Arabol Mfg. Co., New York. 

Governors, Steam. See Power Plant Equip. 

Gravity Carriers. See Carrs. and Convrs. 

Green Corn Huskers. See Corn Huskers. 

Green — See Cleaning an 

Grading Machinery. 

Hoisting and Carrying Mchs. See Cranes. 

Hullers and Viners. See Pea Hullers. 

Huskers and Silkers. See Corn Huskers. 

INSURANCE, Canners’. 

Canners’ Exchange, Lansing B. Warner, Chi- 
cago. 

Jacketed Kettles. See Kettles, Copper. 

JACKETED PANS, Steam. 

F. H. Langsenkamp Co., Indianapolis, Ind. 
Sprague-Sells Corp., Chicago. 

KETTLES, Copper, Plain or Jacketed. 
¥F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore. 
Sprague-Sells Corp., Chicugo. 

Kettles, Enameled. See Tanks, Glass-lined. 

KETTLES, Process. 

ars Machine Co., Salem, N. J. 

Co., Berlin, Wis. 

S. O. Randall’s Son, Baltimore. 

Bdw. Renneberg & Sons Co., Baltimore. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 

Zastrow Machine Co., Baltimore. 

KNIVES, Miscellaneous. 

Phil Emrich, Cincinnati. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Baltimore. 

KRAUT CUTTERS. 

A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. ‘ 

_ KRAUT MACHINERY. 

Hansen Cang. Mchy. Co., Cedarburg, Wis. 

LABELING MACHINES. 

. Ermold Co., New York City. 
ee H. Knapp Co., Ridgewood, N. J. 
Morral Bros., Morral Ohio. 
Sprague-Sells Corporation, Chicago. 

LABEL MANUFACTURERS. 

Calvert Litho Co., Detroit, Mich. 

H. Gamse & Bro., Baltimore. 

R. J. Kittredge & Co., Chicago. 
Simpson & Doeller Co., Baltimore. 
Stecher Litho Co., Rochester, N. Y. 
U. S. Prt. and Litho. Co., Cincinnati. 

LABORATORIES, for Analyses of Goods, 

Etc. 

National Canners Asso., Washington, D. C. 

LIMA BEAN RUBBERS 
The Scott Viner Co., Columbus, O. 

MARKING INK, POTS, Etc. 

1 Emrich, Cincinnati.. 
are. Can See Stampers & Markers. 

Marmalade Machinery. See Pulp Mchy. 

MILK CONDENSING & CANNING MCHY. 
Ayers Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 

A. K. Robins & — 

trow Machinery Co., Baltimore. 
"ees Filling Machines. See Filling Ma- 

chines. 

OYSTER CANNERS’ MACHINERY. 
Berlin-Chapman Co., Berlin, Wis. 

Bdw. Renneburg & Sons Co., Baltimore. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 

trow Machinery Co., Baltimore. 

ackers’ Cans. See Cans. 

Pails, Tubs, Etc., Fibre. See Fibre Conts. 

Paper Boxes. See Cor. Paper Products. 


PARING MACHINES. 

hil Emrich, Cincinnati. 

inclair-Scott Co., Baltimore. 

PASTE, CANNERS’. 
Arabol Mfg. Co., New York, 
Edw. Ermold Co., New York City. 
F. H. Knapp Co., Ridgewood, N. J. 
A. K. Robins & Co., Inc., Baltimore. 

PEA AND BEAN SEED. 
Brotherton, Kirk Seed Co., Bozeman, Mont. 
Gallatin Valley Seed Co., Bozeman, Mont. 
D. Landreth Seed Co., Bristol, Pa. 
Rogers Bros. Seed Co., Chicago. 

PEA CANNERS’ MACHINERY. 
Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
Chishoim-Ryder Co., Niagara Falis. N Y. 
F. Hamachek Mach. Co., Kewaunee. Wis. 
Hansen Cang. Mchy. Corp., Cedarbure Wis. 


Huntley Mfg. Co., Silver Creek, N. Y. 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 

PEA HULLERS AND VINERS. 
Chisholm-Ryder Co., Niagara Falls, N. .Y 
Frank Hamachek Co., Kewaunee, ‘Wis. 
Scott Viner Co., Columbus, O. 

PEA VINE FEEDERS. 

Chisholm-Ryder Co., Niagara Falls, N. Y. 
nk Hamachek Co., Kewaunee, s. 
Scott Viner Co., Columbus, O. 
PEELING KNIVES. 
Phil Emrich, Cincinnati. 
A. K. Robins & Co., Inc., Baltimore. 
Peach and Cherry Pitters. See Fruit Pitters. 
PEELING MACHINES. 
Sinclair-Scott Co., Baltimore. 
PEELING TABLES, Continuous. 
Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
Perforated Sheet Metal. See Sieves and 
Screens. 

Picking Boxes, Baskets, Ete. See Baskets. 

Picking Belts and Tables. See Pea Can- 

ners’ Machinery. 

PINEAPPLE MACHINERY. 


E. J. Lewis, Middleport, N. Y. 
Sprague-Sells Corp., Chicago. 
Zastrow Mchy. Co., Baltimore. 
Platform and Wagon Scales. See Scales. 
Picking Belts and Tables. See Pea Mchy. 
PITTING SPOONS, CORING HOOKS, Etc. 
Phil Emrich, Cincinnati. 
POWER PLANT EQUIPMENT. 
The Fairbanks Co., New York City. 
H. A. Kries & Son Co., Baltimore. 
Power Presses. See Canmakers’ Mchy. 
Power Transmission Mchy. See Power 
Plant Equipment. 
PRESERVERS’ MACHINERY. 


Kar! Kiefer Machine Co., Cincinnati, Ohio. 
F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 

PULP MACHINERY. 
Berlin-Chapman Co., Berlin, Wis. 
F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. . 
Sprague-Sells Corp.. Chicago. 

PUMPS, Air, Water, Brine, Syrup. 
Ams Machine Co., Max, New York City. 
F. H..Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Balttmore. 
Slaysman & Co., Baltimore. 

Retort Crates. See Kettles, Process. 

RUBBER GLOVES, Factory. 

Phil Emrich, Cincinnati. 

RHUBARB CUTTER. 

E. J. Lewis, Middleport, N. Y. 

Rubber Stamps. See Stencils. 

Saccharometers (syrup testers). See Can- 

nery Supplies. 

SEALING COMPOUNDS, Can. 
SEALING MACHINES Box. 

A. K. Robins & Co., Inc., Baltimore. 

Sanitary Cleaner and Cleanser. See Clean- 

ing Compounds. 

Sanitary (open top) Cans See Cans. 

Sardine Knives and Scissors. See Knives. 

SCALDERS, Tomato, Etc. 


Ayars Machine Co., Salem, N. J. 

Berlin-Chapman Co., Berlin, Wis. 

Huntley Mfg. Co., Silver Creek, N. Y. 

F. H. Langsenkamp Co., Indianapolis. 

A. K. Robins & Co., Inc., Baltimore. 

Sprague-Sells Corp., Chicago. 

SCALES, Platform, Table, Etc. 

The Fairbanks Co., New York City. 
Scalding & Picking Baskets. See Baskets. 
Screw Caps, Bottle.. See Caps. 

Sealing Machines, Bottle. See Bottlers’ 
Machinery. 
SEEDS, Canners’, All Varieties. 

Brotherton-Kirk Seed Co., Bozeman, Mont. 

D. Landreth Seed Co., Bristol Pa. 

Rogers Bros. Seed Co.. Chicago. 

Sumli-Glo Gardens, Boiling Springs, Pa. 
Separators. See Pea Canning Mchy. 
Sealing Machines, Cans. see Closing Ma- 

chines. 
SHEET METAL WORKING MACHINERY. 

Ams Machine Co., Max, New Yerk City. 

E. W. Bliss Co., Brooklyn, N. Y. 

Cameron Can Mchy. Co. Chicago, Il.. 

Slaysman & Co., Baltimore 
SIEVES AND SCREENS. 


Huntley Mfg. Co., Silver Creek, N. Y. 
Sinclair-Scott Co.. Raltimore 


SILKING MACHINES, Corn. 

Berlin-Chapman Co.., Berlin, Wis. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Sprague-Sells Corp., Chicago. 
Sorters, Pea. ee Cleaning and Grading 
Machinery. 
SPEED REGULATING DEVICES (for Ma- 
chines, Belt Drives, Etc.) 
Berlin-Chapman Co.., Berlin, Wis. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Sinclair-Scott Co., Baltimore. 
Supplies, Engine Room, Line Shaft, Bite. 
See Power Plant Equipment. 

Supply House and General Agents. See 

neral Agents. 

SYRUPING MACHINES. 
Anderson-Barngrover Mg. Co., San Jose, Cal. 
Ayars Machine Co., Salem, N. J. 

Karl Kiefer Machine Co., Cincinnati, O. 
A. K. Robins & Co., Inc., ssaltimore. 
Sprague-Sells Corp., Chicago. 

Tables, Picking. See Fea Canners’ Mchy. 

STAMPERS AND MARKERS. 

Ams Machine Co., Max, New York City. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 

Steam Jacketed Kettles. See Kettles. 

Steam Retorts. See Kettles, Process. 

STENCILS, Marking Pots and Brushes, 

Brass Checks, Rubber and Steel Type, 
Burning Brands, Etc. 

Phil Emrich, Cincinnati. 

A. K. Robins & Co., Inc., Baltimore. 

STIRRERS FOR KETTLES. 
¥F. H. Langsenkamp Co., Indianapolis. 
Sprague-Sells Corp., Chicago. 

STRING BEAN MACHINERY. 
Berlin-Chapman Co., Berlin, Wis. 

Burton, Cook & Co., Rome, N. Y. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Hansen Cang. ag? Corp., Cedarburg, Wis. 
Huntley Mfg. Co., Silver Creek, N. Y. 

. J. Lewis, Middleport, N. Y. 

A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
TANKS, METAL, 


Berlin-Chapman Co., Berlin, Wis. 
F. H. Langsenkamp Co., Indianapolis. 
Slaysman & Co., Baltimore, Md 
Sprague-Sells Corp., Chicago. 
TANKS, Glass Lined, Steel. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Pfaudler Co., Rochester, N. Y 
Sprague-Sells Corp., Chicago. 
TANKS, WOODEN. 
Baltimore Cooperage Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
TELEPHONE, TELEGRAPH, quick ser- 


vice. 

Amer. Teleph. & Teleg. Co.—Everywhere. 
Testers, Can. See Canmakers’ Mchy. 
THERMOMETERS, Gauges, Etc. 

Phila. Thermometer Co., Phila., Pa. 
Ticket Punches. See Stencils.. 
TOMATO CANNING MACHINERY. 

Ayars Machine Co., Salem, N. J. 

Berlin-Chapman Co., Berlin, Wis. 

Huntley Mfg. Co., Silver Creek, N. Y. 

A. K. Robins & Co., Inc., Baltimore. 

Sprague-Sells Corp., Chicago. 
TOMATO PEELING MACHINES. 

A. K. Robins & Co., Inc., Baltimore. 
TOMATO WASHERS. 

Berlin-Chapman Co., Berlin, Wis. 

F. H. Langsenkamp Co., Indianapolis. 

A. K. Robins & Co., Baltimore. 

Sprague-Sells Corp., Chicago. 
TRADE-MARKS. 


C. E. Richardson, Washington, D. C. 

Variable Speed Countersnafts. See Speed 

Regulators. 

VINERS AND HULLERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y¥ 
frank Hamachek Co., Kewaunee, Wis. 
The Scott Viner Co., Columbus, O. 

Washers, Bottle. See Bottlers’ Machinery. 

WRAPPERS. Corrugated Bottle. 

Hinde & Dauch Paper Co., Sandusky, Ohio. 

WASHERS, Can and Jar. 

Ayars Machine Co., Salem,-N. J. 

ansen Cang. Mchy. Corp., arburg, Wis. 
A. K. Robins & Co., 

WASHERS, Frult, Vegetable. 

Ayars Mach. Co., Salem,’ N. J. 
Sprague-Sells Corp., Chicago. 
Washing and Scalding Baskets. See Bas- 


ets. 
Windmills and Water Supply Sys 
‘Wood pply ystems. 


See Tanks 
Wrappers, Paper. See Corrugated Paper 
“aes Machi c See Labeling 
rapping nes, an. 
Machinery. 


DOTTE—Sanitary Cleaner. 


J. B. Ford Co.. Wyandotte, Mich.. 
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RTISTIC 


O LA 


(With or without gear drive attachment) 


Can be had in any size 
from 7 h. p., displacing 
47 cu. ft. free air per 
minute to 52h. p., dis- 
placing 262 cu. ft. free 
air per minute, accord- 
ing to your require- 
ments. 

The splash oiling feat- 
ture warrants the life 
of all working parts. 


Baltimore, Md. 


| . 
| 
1 1 1 Pratt St., 


CONTINENTAL CAN COMPANY, 


INC. 


CANNED 
FOODS 
WEEK 


November 
10th--20th 


Canned Foods Week 


will soon arrive again and 
with the quality of the pro- 
ducts packed fresh from the 
fields and orchards this 
year, this is certainly the 
year for all interested in this 
great industry to make this 


the greatest Canned Foods 
Week. | 


Since the beginning of this industry, 
such quality as a whole has never equall- 
ed this year’s products. What better 
opportunity to prove to the consuming 
public that canned foods are the finest 
foods obtainable and at very reasonable 
cost ? 


Let’s all do our share. 


CANNED 
FOODS 
WEEK 


-November 
10th--20th 


CONTINENTAL CAN COMPANY, 


INC. 


« 


